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Abstract

TE 167088

The objective of research is studied and test marketing factors ,which impact to
the marketing strategy plan of small and medium contractors. This thesis studied 20
marketing factors, which impact to the marketing strategy plan of 130 contractors, the
contracted with the lower north municipality offices in 9 provinces by pair comparison
method.

Result of this study shows that the construction companies that contracted with
lower north municipality offices require an importaﬁt factor of increasing the channel of
contact, eminence of product/skill of construction, source of material and labor in
construction location and influence group are priorities factor,and the last important
factor is the direction of government plan on construction industries to stimulate, at the
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