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The purpose of this research aimed to study the historical and cultural tourism in the
cultural corridor ~ which is in Kamphangphet, Sukhotai ,Phitsanulok and Phetchaboon..
The result as of the objectives found that:

1) The study of demand and supply for historical and cultural tourism found that there are
154 tourist places for supply which could be divided into 2 groups as follows 106 historical places
and 48 cultural and highlighting tourist sites. Besides, tourism demanding are both local and
foreign tourists which could expand by second and third visiting because of interesting in local
cultures. The main problem is lack of new highlights tourist activities. “Linkage Tourist Places”
should be the best solution of tourist management under the same attractive interesting which are
history and culture applied perspective frames “Land of legends , great king and hero ”

2) The criteria to select historical and cultural places and to rank the highlights of tourist
activities could separate into 3 groups: 22 main tourist places, 40 minor tourist sites and 92
supplementary sites.

3) There should be the tourism promotion strategy by organizing activities to link
between tourist places and tourist behavior to group 51 tourist routes as follows: 11 legendary
routes, 21 historical routes and 19 cultural routes.

4) The participatory action research of historical and cultural tm.m'st processes and
activities by villagers surrounding historical park. At Ban Na Ton Chun , Srisatchanalai district,
Sukhotai province found that there are resources and public society which is community potential
for tourist management. The research focused on “Teamwork Development” in order to assess
viilage tourism and launch tourist policy. Moreover, it also analyzes the relations of tourist
tactors. The main purpose is to develop Na Ton Chun to be “Village Based Tourism” by setting 5
strategies and planning 19 projects. The research had already developed 5 model projects in Na

Ton Chun. .





