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There are three purposes of this research, 1) the behavior of European tourists
in purchasing jewelry in Bangkok, 2) the factors that influenced decision making of
European tourists in purchasing jewelry in Bangkok, 3) comments and suggestions from
tourists that can improve jewelry industry in Thailand. The study was conducted by
analyzing questionnaires collected from sample of EQropean tourists who bought jewelry )
in Bangkok total 400 cases. The SPSS was used to analyze these questionnaires.
Descriptive Statistic were applied and presented ih form of frequency, percentage,
mean, and mode tabulation tables. The research showed that

1. The respondents were most single females, their age are under 20 years, of
bachelor degree of education level. They worked as labor/employee and earned average
annual income before tax between 20,000-39,999 Euros.

2. The respondent purchased jewelry for their own use and spent between 51-
100 Euros for each purchased. Earrings were the most popular and the items were made
of silver and decorated with ruby. They purchased jewelry from general jewelry shop.
Before they made decisions, they took advice from their friends and the most helpful
information that was in relation to decision from the display at the shop

3. Factors affecting the purchasing decision the most were price factors,

product factors, people factors and physical evidence factors.

4. The respondent’s suggestions were product should have good quality and

reasonable price, the reliable shop name list should show in Guide book.





