202981

ﬂ’\ﬁ‘ﬁﬂ‘tﬂg‘ﬂﬂ ﬂ’]ﬁ‘U?‘ﬁW?’%lﬂﬂ’lﬁ‘ﬂ’]?ﬁ@\‘lL‘ﬁﬂ’) ﬁﬂ‘]ﬂ"\L’ﬂW’lZﬂ?tﬁ ﬁqmmﬁm AWM

& o

rd‘ =£ (=N o 3 a; d' =3 o d’d
1ATA97A NIPNUIZAYAINAANIIANINNITUTUITIANITNITNBILNED iwaAnladany

9

AnENRusSTUNIsidausanaassynruluieddulunisuduisdanisnisiaaien wasiiie
Ll@uBLanIanIsidausanzastszaruludesiulunisuimsdanisnisviaungg ngu
FaadreililunnsAnenafell Usenausdon 3 ngu ldun nquiliteyandan nguiszangu
' o 1 -ﬂ' 2/ % & Q| d‘ =l 8/ nad‘ 9/

uaznguinviaafes uazldunuduawalidueieielunissumudaya atanldlunis
Jimnsideyauaznaaeuanuigiu liun Afeuar Avade nsdiasizillade (Factor
Analysis) Lmzmﬁmi’lzﬁﬂﬂﬂﬂﬂwu (Stepwise Multiple Regression Analysis)

HANNTANEN WUGT AATNANTLEMNSIANITNIsYIaaieniuassiiARNA TN AALTY

1evdszrruiiflumatinslunisdneetszdunin (X = 3.81) warAINAMNAALTILIES
inviesfinfiflushedralunnsAnmagsyfuthunats (X = 3.38) udilavumiiauiulugn
1% lna@eamnuansuanadaatnuin lldes FauAIRNITLEMNIAANTTANUNITLENNT BT
UIMNI8AN1ITFIUAUT LazHANITUINITIANIFIUNTRAA doutlasaiianuduiusse
= ] a o ] d. v ' Y
nsidauianlunisiiuisdanisnisvieniion laun auluguaulafunsneuun Tasenis
NuaeIrNFaIMsresguy anufacnidilauaslsraunisalifaaiuauiesiias nis

Aasalszausrutuidindrfimionenu nasiigiansrguldgidruidsoneying

43

NINEINIsITNN U ALIAdDN N1TATILAYLAUTeYAT1941T S TENInL NSl srany

o

uazmslfAnEnm Ausaniiaszwineaedng wiianusine MdodAtynieada 0.005 tne
= 2

= o © 1% 2/ } 2 4 v ar & o = Q‘ 17 s a
uiladanisil Eu’)ﬂﬁ‘:@uiﬁ‘ﬁﬁ’lﬂ’?ulﬂn?’lN@HTﬂHW?WHWﬂ?ﬁ??NW\WLL@tﬂGLLQ@@@NN@‘VIﬁW@

ot as = ar ' o i ' 13 a
A98m (Beta = 0.289) NAduUs=@nsnensaitladaninasanisidiusanlunisudung

a4 9

= [ ]

o ] d’ 2. i <
Janisnasvieniien (R = 0.32 gluuunisuivnsdanisnisvieaisaiuassifia pess
gﬂu:uumm‘?mﬂuﬁﬂwm:ﬂm:nsmmﬁ‘quﬁﬁﬁmwumnmﬂ?g NAENTY AAUTZINTU
v =4 ¥ EL ~ s o o = ] 9 A'
WnnnRgRINlUNNTLTNIA AN AnFUwImIenIsRdNuTonaastss syl uiaetulunng
UINETANIINIIVBNEI LHUA NYFAIMUASINIA LA UNUMUTNTvasusiastlelddaiau
o o =3 2 o o d' [~1 =i 1] & vaall L =2 A ] (% d:
mstiuessilaudativauiedursibsuuuunusenisjiRnyndrstatesiu iean
o/ k24 v { ] lﬂ = ] : o s
Tywarniaudersndnanguene iniRanssunisvieaiien n1eAMMUALNUNNIWMWINIS
' dl 1 3/ as f-'; 173 nd. [ or [ A'
dasnadlidauiinaanudn lannsens nswmuIAneAInasUs= g1 tulne AT IRN N
anFuassinezluiunisdanisnisviesiias avaniluunasiaaiien funieiselszma
d‘ 1] Q -] 1} - T } 1.4 ) d L1
NNIFTANYUINEFINTANIUAALAANTTUNTYIRY Lﬁmlu@nwm:msmuﬁu Walunasnulu
n1gatiunig lnanmuedaganlunisutatiunadsslamiagraslussey uazlilsala sy
2 Ve b‘L [~1 k% ] . [ [ 'S :ll é’
measaaNganlunisiuiaisessouiu neanauianinmnadssTamivesgury sistiena
Lﬂumﬁmunumnn’mlu“gmm@w’?‘ﬂmnumaﬂ'mmwﬁnwmmmwumﬁ Farflunas

Uszanuarusulaatinafias



202981

Tourism Management : A Case Study of Bung Boraphet Nakhonsawan Province
had 3 major objectives including 1) to study conditions of tourism management, 2) to
analyze factors involving to the local participation in tourism management, and 3) to
propose guideline of local participation in tourism management at Bung Boraphet in
Nakhonsawan Province. The population used in this project consisted of 3 groups 1) a
group of key informants, 2) a group of people, and 3) a group of tourists. The instruments
used for data collection were an interview guideline and an schedule interview. The data
were anhalysed by a computer using the Statistical Package for Social Science for
Windows (SPSS). The statistics used for data analysis were percentage, mean, factor
analysis and stepwise multiple regression analysis.

The research findings revealed that the characteristics of tourism ménagement
were divided into 3 dimensions : 1) dimension of area 2) dimension of services, and 3)
dimension of marketing. Result of the analysis of Factors related to the local participation
in tourism management were benefits, community needed projects, knqwledge and
experience in tourism, contacting to other officials and organizations, persuasion from
leaders in participation, and officers support and co-operating (significant level 0.005).
The persuasion from leaders in participation was found the most influenced factor (Beta

= 0.289 and R square = 0.32).

The model of tourism management should comprise of co-committee whose
responsibility derived from government, non-government and people on participation in
tourism management. In the case of local participation in tourism management, the
guideline should be set clearly including an authority setting, role and function of each
division, strict laws and rules setting for decreasing problems and conflicts, setting plans
for tourism development, development of people potential on foreign languages,
knowledge and skills in tourism management, raising funds for tourism activities through
partnership basis with fair and transparent benefits, and work co-corporately in raising

funds within the community based on multi-partnership basis.





