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The aim of this research is to study the use of education as a strategy to
promote tourism; Australia is the subject of a case study. Factors taken into account for
the study are: Products/services, costs, location/channel of distribution and marketing
promotion.

The target group of the research were students who chose to study in Australia,
after consultation by the Australian Education International (AE!), Thailand, the subjects
consist of students from five private colleges recognized as members of the Agent
Training Program The organizations were: Advanced Education Consultant, APEX
Education Consultant, Comp.lete Education & Touring Australia (Thailand), the
International Education Promotion and the Dean.

Questionnaires of 400 copies were used to collect all data for the survey from
January 1, 2008 to February 15, 2008. Statistics applied for data analysis included
frequency, percentage, mean, deviation standard, T-Test and MANOVA

It was noted from the questionnaires that the majority of the participants were
sihgle wémen aged between 16-20 years; most of them graduated from high school and
some were students with average income per month around 40,000 Baht or less.

Marketing mix factors affecting students’ decision on studying in Australia were as

follows:
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Factors which encourage studenfs to study in Australia;

Products/services

Many people expressed the fact that the variety of courses and curriculums
available for both short and long term study combined with tourism possibilities highly
affected their decision to study in Australia. Also, the reputation of educational
standard/apprenticeship, scholarship/research, cultural diversity, sound environment,
pure air, high quality of life, and a variety of tourism/recreational activities attracted
students. Furthermore, the abundance of restaurants, public utilities, touring and health
care facilities influenced their decision. Finally, the fact that English is considered as a
formal language in Australia was the most influential factor for students.

Cost

Many students suggested that the cost of education in Australia play a
significant part in their choice because they considered the country substantially
cheaper compared with other English speaking countries such as the United Kingdom
and the United States of America. Apart from the tuition fee, the cost of accommodation,
living in general, and tour program held by educational institutes were taken into
account.

Location/Channel of Distribution

Participants in the survey expressed that location/channel of distribution was a
major consideration in their choice because Australia has a policy to co-operate with
educational institutes which develop ‘edu-touring’ programs.  Australian universities can
provide programs individually or by co-operating with overseas universities. By
promoting such programs, a wide choice of educational development via educational
institutes that are urbanized and simple with various transportation systems, government
programs and universities can be achieved in the large famous cities of Australia.

Marketing Proﬁqotion

Survey participants also found the advertising materials, such as printed ads,
public relations, advertising via the Internet, tour agencies educational advice centres

and educational exhibitions were influential for their decision making. Promoting tourism
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combined with educational opportunities enhanced the image of Australia as one of the
most livable countries in the world. Ideas, such as providing weekly/monthly traveling,
combining touring with study for study/educational tour trips, establishing cross-cultural
exchange programs, allowed foreign students to work part-time for extra income during
study.

Gender, age, status, education level and career significantly affected marketing
mix in education in Australia at 0.05 level.

Monthly household income did not significantly affect marketing mix in
education in Australia at 0.05 level.

The research has shown guidelines for the development of tourism promotion
through educational strategy which will be beneficial for Thailand and organizations
related to tourism industry such as tour agencies and accommodation,etc. Such
development can provide the service that tourists need. Also, marketing mix involved in
education is recognized. Based on this, Thailand will become an educational center of

the region in Asia.





