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The Purposes of this research were; to study differences of demographical
features of tourists and the satisfaction of tourists towards ecotourism attraction in
Nakhonpathom province; to study the relationship between satisfaction of tourists
towards ecotourism attraction in Nakhonpathom province and the need for development
and adjustment of ecotourism attraction in Nakhonpathom province. The research was
also to study the relationship between demographical features of tourists and tourist's
behavior, and to present marketing strategies for ecotourism in Nakhonpathom. The
samples required in this research were 400 groups of Thai tourists by accidental
sampling, and used the complete questionnaire as the ool of the research. The statistics
analytical methods were frequent distribution, percentage, standard deviation, t-test
statistic value, and one-way ANOVA. |

The research found that most of the tourists traveling to Nakhonpathom are
females at the age of 21-30 who are single, obtain bachelor's degrees, work for the
crown or State Enterprises with an income rate of 20,000 Bt, and live in Bangkok. Most of
the tourists have been traveling to ecotourism attraction in Nakhonpathom more than
once and they fravel by private car with family and friends by the suggestion from
colleaques, friends or relatives with the need for recreation as their main purpose of the
travel. The reason that Nakhonpathom is their choice of travel destination is because of

its ecotourism attraction and many interesting places that can be visited with the budget
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less than 1,000 baht. Moreover, tourists don't have to spend a night in just one place and
they can travel to another province. The research also found that tourists will recommend
others to visit the attraction in Nakhonpathom and will visit it repeatedly.

The tourists are satisfied with ecotourism attraction in Nakhonpathom in both
overall images and in specific aspects including the products, the price, the distribution
channel, the personnel, the service procedure and the environment in high level while
the satisfaction in the marketing promotion is only in middle level.

The tourists require the development of ecotourism attraction in both the overall
image and the specific aspects including the product, the price, the distribution channel,
the marketing promotion, the personnel, the service procedure and the environment in
the high level.

The differences in demographical features of the tourists in sex, age, status,
career, incoming rate, and native habitat have an effect on the satisfaction of tourists to
ecotourism attraction in Nakhonpathom with the statistical significance at 0.5. However
the differences in education do not affect the satisfaction of tourists towards ecotourism
attraction.

The satisfaction of tourists towards ecotourism attraction has related with the
need for development and adjustment of ecotourism attraction in Nakhonpathom in
almost every aspects with the level of significance at 0.05, except for the satisfaction of
the marketing promotion that has no relation with the need for development and
adjustment of ecotourism attraction at all.

Demographical features of tourists in sex, age, status, career, incoming rate,
native habitat are related with ecotourism behavior of tourists in Nakhonpathom with the
level of significance at 0.05

The research also proposed the marketing strategies for ecotourism in
Nakhonpathom that in terms of product aspect, the ecotourism attraction and its
surrounding should be taken care of and the new ecotourism attractions should be
proposed to the tourists; in marketing promotion aspect, more tourism information shodld

be publicized continually and frequently together with the publishing of promotional
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materials; in terms of personnel aspect, the personnel’'s knowledge and skills should be
developed and there should be the training of service career; in terms of service
procedure aspect, there should be adjustment in the procedure for the more systematic
service procedure and in the pathway for the more convenient journey; and in terms of
environment aspect, the ecotourism attraction and its surrounding should be given more

focuses and care for keeping them in good condition at all times.





