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The aim of this paper, which is in the form of a survey research study,
is to investigate (1) the differences in acceptance behavior in viewers of the
program Jod Mai Hed Krungsri; (2) the uses and advantages derived by the
audience upon viewing the program, as well as the degree of audience
satisfaction with it; and (3) the relationship between the content and methods
of presentation of the program and the uses or advantages gained from
watching the program and audience satisfaction with it.

This research surveyed the opinions of Jod Mai Hed Krungsri viewers by
using questionnaires to collect data. The subjects consisted of people in
Bangkok who watch the program. Using quota sampling in order to get a
sample of 500, the data analysis was conducted by using descriptive analysis.
The results concerning the initial assumptions were presented in the form of
percentages, means, and standard deviation, while the researcher also used
one-way analysis of variance (ANOVA), Scheffés method to test the
difference between paired comparisons, and Pearson's product-moment
correlation coefficient, at the 0.05 level of significance.

The results of this research can be summarized as follows:

| 1. The audience members who differ in age, occupation, and income
level, use the television program Jod Mai Hed Krungsri in different ways.
On the other hand, there is no distinction regarding those who differ in gender
and level of education attained.

2. Watching Jod Mai Hed Krungsri regularly, using the information
from the program in conversation, and the degree of interest in watching the
program as compared to other programs are highly variable, and so are the

uses and level of satisfaction derived from viewing the program.
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3. The methods used in the presentation of Jod Mai Hed Krungsri, its
duration and content, the use of language, the function of the narrator, the
images, music with words for descriptions, the sequence of images and the
opening are relevant to audience use and satisfaction at different levels. The
use of the program was at a medium level, but satisfaction was found to be at
a very high level. Audience members utilize knowledge of Thai art and
culture derived from the program, and enjoy the program because it fosters
awareness and positive attitudes among the audience with regard to helping

conserve Thai art and culture.

From an ana—lysis of the descriptive information, it was found that,
concerning improvements to the program, the audience felt that the program’s
duration should be extended and the methods of presentation improved so as
to preserve audience satisfaction and the benefits derived from watching the

program.





