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The objectives of this research were to study (1) the viewing behavior of
audiences in the Bangkok Metropolitan area regarding the program “Mongratsapa”,
(2) the attitudes of audiences in the Bangkok Metropolitan area towards
“Mongratsapa”, (3) the benefits and level of satisfaction concerning “Mongratsapa”
on the part of audiences in the Bangkok Metropolitan area and the relationship
between demographic factors and viewing behavior regarding “Mongratsapa”, and (4)
the relationship between behavior, understanding, and benefits regarding
“Mongratsapa.”

This 1s a survey research in the form of one-shot descriptive case study using
multi-stage sampling. The population consisted of 333 people over 20 years old
residing in the Bangkok Metropolitan area who view the program “Mongratsapa” on
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Channel 11 of the Public Relations Department. The data was collected by means of a

self-administered questionnaire and subsequently analyzed using descriptive statistics
in the form of percentages, means, and referential statistics in the form of a t-test
group. The analysis was conducted using One-way Anova and Chi-square, at a
statistically significant level of 0.05. Pearson’s Product Moment Correlation
Coefficient was used to analyze various hypotheses. In the case of the One-way
Anova, if differences were found in means of the population in pairs, the paired
comparison was used in the form of LSD in order to test the different means.

The findings indicated that the majority were male, aged over 50 years old,
with a bachelor’s degree or equivalent, working as employees of private companies or
banks, with an income of more than 30,000 baht per month. In regard to their viewing
behavior, it was found that the majority viewed the program “Mongratsapa” three
times a week and have been viewing the program for approximately two years. They
viewed only those issues that are of interest to them. Moreover, the majority viewed
television programs more than three hours a day, their main viewing timé being
between 18.01 —22.00 hours. They viewed political talk programs three times a week.
In regard to “Mongratsapa”, it was found that the population had a good opinion
toward the program. In regard to their understanding and the benefits of the program,
it was found that the population had the understanding and the benefits of the program
in the descending order. Firstly, they wanted to learn about the operation of the House
of Representatives. Secondly, they wanted news and trends in the field of legislation
as well as information on the operation of the Senate.

From the hypothesis to determine the relationship among variables in this
research, it was found that the demography of the audience, i.e. gender, level of

education, and income, had no relationship with their behavior with regard to viewing
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“Mongratsapa”. The relationship between the demography of the audience and their

opinion of the program indicated that gender, level of education, and income, bore no
relationship to their behavior with regard to viewing “Mongratsapa”. In terms of the
relationship between their behavior with regard to the viewing of “Mongratsapa”
toward the understanding of the program and its benefits, it was found that the
frequency in terms of viewing the program and the types of program they viewed
correlated with their opinion of the program. The relationship between their opinion of
the program and their understanding and the benefits of the program had a positive
relationship.

In terms of their suggestions regarding “Mongratsapa,” it was found that the
population would like the broadcast time to be changed to a slot following the evening
news program. They also would like to have greater variety within the program, not
just discussions. The segment in which MPs answered questions was not so interesting
because it was not appealing to the audience. Moreover, there should be segments of
the program that are shot outdoors and the participants should not be tﬁe same

most of the time.





