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This research aims to study (1) the export potential of ceramic utensils
from Thailand to the United States of America, the United Kingdom, and Japan,
and (2) the changes in the market share of ceramic utensils from Thailand and
its main competitor, China.

The focus of this qualitative study was on the production conditions,
the marketing, and the development of exports of Thai ceramic utensils to the
US, the United Kingdom and Japan. The quantitative study consisted of an
analysis of the comparative advantages of exports of Thai ceramic utensils from
Thailand to the US, the United Kingdom and Japan using B. Balassa’s RCA
and Leamer’s CMS. The aim of the analysis was to determine the competitive
ability and the changes in the market share of exports of Thai ceramic utensils
to the US, the United Kingdom and Japan with its main competitor, China.
The data was from 1997 to 2004, divided into two periods: 1997 to 2000 and
from 2001-2004.

The RCA analysis found that Thailand had an RCA of more than 1 in
all its markets and that the RCA tended to increase, except in the US market
which tended to decrease. The RCA of China was more than 1 in almost all its
markets, except in the US which tended to decrease the same as Thailand. The
RCA tended to increase in the UK market. The RCA in the Japanese market
tended to remain stable in both periods.

The CMS analysis indicated that the changes in the export value of
Thai ceramic utensils between 1997 and 2000 in comparison with the period
from 2001 to 2004 increased by 34.47 million US dollars. This came about as
a result of factors involving market distribution. The CMS of China found that
the changes in the export value of Chinese ceramic utensils from 1997 to 2000
in comparison with the period of 2001 to 2004 reflected an increase of 28.092

million US dollars. This resulted from factors involving competition.





