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The aim of this thesis is to study the effects of the credit card services
of commercial banks on money demand. The dominant methodology used in
this thesis was statistical analysis. The methodology consisted of a multiple
regression analysis which used primary data from the second quarter of 1999
to 2005.

The study showed that gross domestic product (GDP) and credit card
volume have a potential effect on the individual demand for money in the same
direction. Both elements are related at a 99 percent level of significance. In
contrast, the interest rate for first-class retail customers of commercial banks
and credit card expenditure affect the individual demand for money in the

reverse direction, the correlation being at a 99 percent level of significance.

Additionally, the consumer price index-CPI--has no effect on the individual

demand for money, thus confirming the initial hypothesis.





