9

y 183346

oS A °
clufniﬁﬂ'};l'lﬂi\iﬁﬁ')ﬁﬂﬂi&’ﬁﬁﬂlﬁﬂﬁﬂ}ﬂiﬂﬁQﬁ§10ﬁﬁ1ﬂllﬁ$@7u1%ﬂ1ﬂﬂ1i

Q

b4

amavasdilszaeumsgsnmnnfanludszmalneg uazuonfinengsfvanfan
] & 9 Y ¥ dy o J 3 V=N 4 J 9 PN 9
Uszinnan q Felaun Suazainde gulesuiing Amaundlas vaasswaum
Yy ¥ ' LY 4 o Y = o A '
tazdmaunwizesn Tagdeyaminmnlslunsanyiniaiine yamveavioves
b4 3 a a =
flszreums Tunrazdszinnussgsnamdan lusenined w.e. 25442547 Taold
a a L4 LY = ag . . . .
35 UM ANTIZHNSNTZINAIVBIGINY 4 T5AD Concentration Ratio (CR) Size Ratio (W)
Herfindahl Index (HI) ##82 Comprehensive Concentration Index (CCI)
= ¥ A Y a A v 9 b4
namsanunuN gneantanlulszmalnelidnyuz Inssadnaawguio
Y % ° PN U
1108510 (oligopoly) ¥3g 189 1ndwaudilszneums lugsnvanlanuazaimsnszyn
o A ’ o a o 9 s gy I=) v
aregluszauge 1INMsIRIIzH Inssaienaiavesgsnemandseianaig q
d ~ 4 s

wuh gsfemlandszandmazainde Tuud Tdumsnszyndlanamieiing

LI Y 4 ° soa 1 =
wisduiumndu fiwaniidninadenmatiosas gsneAnlanszian

1] 4 ¢ d A LY a d? 3 o aa A t
losinsinaliuun TumMInszynAasMIgnaInIY Mimainleninane

¥
=2 a = a 4 g e

amAnIu gsnvanlandsznnamaunia lasiuur IWdumsnszanaanasnsed

= 9

msugatufuInIu fimaelianinanenaiatiesas g3nananisznn

14
8 3

adssnAumiinua [WumsnssynauaemsgnuIauIniy finaialianinade
d*' a 9 = Y Y » o Y o
amaunvuLazgsneandsuaniuauamzedialiuul umsnszyndlanas

¥
wiefimsutavuiuanniu friwmaiaiisninanenaintiovas



183346

The aim of this research is to study the market structure and the
marketing power of retailers in Thailand. The type of retail businesses studied
consisted of convenience stores, supermarkets, discount stores, department
stores and specialty stores. The data used in this study consisted of the sales
volumes of entrepreneurs in each retail business between 2001-2004. The data
was analyzed using four methods: Concentration Ratio (CR), Size Ratio (W),

the Herfindahl Index (HI), and the Comprehensive Concentration Index (CCI).

The findings indicated that the market structure of retail businesses in
Thailand was in the form of an oligopoly as seen from the number of retail
business entrepreneurs and the high concentration value. An analysis of the
market structure of different types of retail businesses found that convenience
stores tended to have a decreased concentration or to face greater competition.
Market leaders had less influence on the market. The retail business of
supermarkets tended to have greater concentration and more of a monopoly.
Market leaders exerted a greater influence on the market. Discount stores
tended to have a decreased concentration or face greater competition. Market
leaders had less influence on the market. Retail business in the form of
department stores tended to have a greater degree of concentration and more
of a monopoly. Market leaders had more influence on the market. Retail
business in the form of specialty stores tended to have decreased
concentration or face greater competition. Market leaders had less influence

on the market.





