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Abstract

Purposes of the Study

The purposes of this study were four-fold : (1) to content some information of
Rattanakosin’s tourist places, (2) to content Rattanakosin’s way of living, (3) to content how
to prosper Rattanakosin to be Urban Living Museum, and (4) to content strategy’s creation of

Rattanakosin area to the word branding.

Methodology

This subjects comprised 4 groups ; Government, private citizen, locality and
Tourists in Rattanakosin ’s area. The material of the study was a questionnaire divided into 2
types ; Questionnaire 1 for Government, private citizen and locality and Questionnaire 2 for
fourists

Both questionnaire consist of two sections; a checklist for the personal data-and 5
rating scale questions. The study employed a percentage, arithmetic means and standard

deviation, for data analysis.

Findings
Rattanakosin will be developed to be a city of cultural tourism. Which is considered
as world heritage city by vision stipulate ; prosper Rattanakosin, Urban Living Museum,

strategy's creation of Rattanakosin to the word branding and world class services.

The strategic planning were as follow :
1. The cultural development and public conscious strategy
The environmental management and conservation strategy

The economic development for sustainable tourism strategy
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The cluster tourism development and community development strategy





