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Abstract

Nowadays, there is a slack in housing project marketing because of Thailand’s sluggish economy
and political unrest. The real estate is affected significantly, especially the housing project business.
The expansion of housing project largely depends on economic condition. The stagnancy of
economy in the past has made most consumers lack confidence and spend their money more
carefully. For example, they think long and hard before deciding to buy a house. This research aims
to study factors affecting customers’ decision to buy a house in Nakhonratchasima in order to
develop housing project so that it can precisely satisfy consumers’ needs. It is also beneficial for
housing project entrepreneurs because they can develop the marketing strategies to satisfy the

consumers’ needs.

The research is divided into three main parts: (1) the general information of sampling, (2) the
satisfactory factors, and (3) the unsatisfactory factors. The factors used in this study are from the
sampling group from Nakhonratchasima. They rely on these factors when making a decision to buy
a house. The research result can be used to develop the marketing strategies of housing projects in

Nakhonratchasima.





