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Abstract

This independent study is aimed at surveying the consumers' behavior and
tactors affecting  shampoo purchase. tour factors - product, price, place, and
promotion are considered.

The samiples are 384 consumers in Satorn, Bangkok, classified by sex, age,
education level. occupation, and income per month. The questionnaire used as a
research instrument consists of questions concerning marketing factors aftecting the
constumers’ decision on Shampoo purchase. Statstical analysis includes percentage,
moans, standard deviation, T-test, one-way analysis of variance, and Scheffe’ Perallel
test,

The results of the survey are as foliows;

1. The most important” factor aftecting the consumers’ purchase on shampoo
purchase. especially female consumers, is the quality, which is due to the dust. and
fumeﬁmn vehicles inthe streef. Therefore, they have to wash their hair 3-4 times
a week which leads to the cosmetic beauty shampoo purchase, partic.arly
Panteen brand as seen on T.V., with the range ot prices frorn 51 = 100 baht. The most
popular market place is the departmentstore, and the purchase is done with the
relatives approval.

2 1The ovoerall tfactors affecnng the' Conéurners" buying decision are at the
moderate level. In term of spécmc iem, the tactors concerning the producf are at

high ievel while the others are at’ the moderate level,
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3 In term of gender diﬁérence, the statistical significant diﬁérence in the
overall factors is at .05, while.in factors conceming the distribution is at .01.

4. There is no statistical signiticant difference in the overall factors and the
spectic items in terms of age and  education level.

O. Interm of occupation differences, the statistical significant difference in
the overall tactors is at .05, while in specific factors concerning. the price 1s at .()1 

6. In lerm ot income per month differences, the statistical signiucant
difference in the overall factors is at .01 while in specific factors concerning ’the

product, the price. and the distribution is at .01,





