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Abstract

The objective of this study consisted of 4 main points as follows .

1) To study the school administrators’ usage of the successful marketing strategies
for private kindergarten schools of Bangkok area. 2) To study the school administrators’
opinion of ranking the priority of the marketing strategies. 3) To study the parents’
cpinion about what the school should be done. 4) To study the parents’ ranking the
priority about sending their children to the kindergarten school.

The samplings were selected from 106 successful private kindergarten schools.
The randomization of 75% from the population turned out to be 80 schools for the
study. The questionnaire from 56 schools, equivalent to 70%, were returned to be
analysed. The four marketmg strategies were applied to school management systemrs
product, price. place and promotion. The study covered analysis procedure that me:the
objectives. The following steps were carried out : 1} Checking the completeness of the
returned questionnaire. 2) Coding the questionnaire. 3) Analyzing by applying program
SPSS/PC~. 4) Content analysis and conclusion.

The ﬂndingé from this study showed that the school administrators’ and the
parents agreed on imblementatxon process in 9 folds : school teaching policy
emphasized on both academic and student’s preparation, assignment everyday. tre
assessment made during midterm and end of term then reported to the parents, extra
curriculum activities arranged in the separate activities room, safe and neat school

surrounding, school’s fee suitable with the quality, school's fee per year less than
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- Baht 25,000 and able to be paid by instaliment, school promoticn made by commerc al

till board, leaflet, letter and parents’ mesting, activities participatad among school.

parents and students.

As well, from the study, the first 7 items ranked by the scnool administrators

were presented in the chart below in companson with that of parents’

? Ranked by
| lems —l—\dmimstrators Parerxt_;_.'—'f
- Teacher handled classes with experience and good care. ) 1 i 7 1
:—;é;;/en;e;-of students. o 2 —l —-';1— o
?gchoo! passed the governmem_’s_standard assessment / - _' o 7
1 got well reputation. 3 3
E_—Eé;dt_ra;;;ortation service 4 14m _:
' - Good environment preparation and management. 6 - ~}
, ' Sch;a near parents, house / w_orking place 6 1 2 '
" Beinn Difnaual sche e

' - Being bilingual school






