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This research is a survey research to study staff satisfaction with the traits and
skills of foreign management : A case study of Starwood Hotels in Bangkok. The object
of the research as following. _

1. to study staff satisfaction with the traits and skills of foreign management : A
case study of Starwood Hotels in Bangkok.

2. to establish a guideline for staff satisfaction with the traits and skills of foreign
management : A case study of Starwood Hotels in Bangkok.

Finite Population which the countable population are 867 staffs in Food and
Beverage Department and Sales and Marketing Department of Starwood Hotels in
Bangkok. Calculated the number of samples from 867 people with the table of Taro
Yamane confidence at 95% and miss +5%, the number of sample was 274 people and
using random-sampling technique that is sensitive to the probability of sampling as a
high level of statistical. Randomly selected by simple models (Simple Random Sampling)
tool in this research is questionnaire. |

The research found staff in Starwood Hotels in Bangkok. Satisfaction with the
traits of foreign management. Adapt to the situation - overall in the high (;= 3.10),
compromise - overall level is low (; = 2.14), definiteness - overall in very high (; = 3.41),

. decision makers - overall in very high (;= 3.30), confidence in themselves - overall in

very high (x = 3.91) and responsibility - overall in very high (x = 3.36). Satisfaction with
the skills of foreign management. The initiative - overall in the high (}: 3.15), officially
speaking skills - overall in very high (x = 3.36), knowledge - overall in very high (x=
3.52), management skills - overall in Very high (;= 3.47) and motivated skills - overall in
very high (;c = 3.55).

The overall of staff satisfaction with the traits and skills of foreign management
in the high-level issues, but there is a satisfaction that is the minimum compromise and
demography factors that affect the differ_encé between satisfaction of people wiﬁh traits
and skills of foreign management : A case study of Starwood Hotels in Bangkbk were

hotels, age, status, education, work experience, job level and salary.





