-
216556
= o d‘ = & (% ] e‘

NUFdEGEes NsANEINgFENssNuazANRanelaTevinvieiest nauazen
Adszimannaietudsdandngiund AdnguszasAine 1. Anwngfinssuaas
o ] d. ] nall d' 9 [ % (% = [ ¢ <
inviasneage nsuarnasvdsswmannuissnuddmdngiung 2. Anmanuitanala
gaguinviaunes e nauazanasrelssmanlsenuinedimdngiung Uszansildlunng

Y ¥ 1
{uaiill A Wnvieufeatalve 200 Au uaztiadtelsTind 200 AY 99N 400 AW
wiasilen i lunsifusausandeys Ae wuuasuatnuuuleneile (Closed-end
Questionnaire) waziuuaaunNLuulanalln (Open-end Questionnaire) Taedgnisufiu
Fayouuuiiagny (Accidental Sampling) msdasziidayaldlisunsndnfagd saeuna
AaaialifBeanssouun (Descriptive Statistics) Usznausiae Anfesiaz (Percentage) ANLade
(Mean) uazArdaudisaiuuninsg i (Standard Deviation) &wfunisseunasoeads
\T9BYNIU (Inferential  Statistics)  Usznaudiag n1snaaeuataf (ttest)  lunsdinag
wWianiieueangn 2 ngu wazayldafinasauianuuansnaien (F-test) vidanig
AgaUANLLTUTIUNIUREY (One-way Analysis of Variance:One-way ANOVA) iansd
= a ] ] Py ' o g =]
fnaffaudeusinndt 2 ngu WanuamuuaAnNANazian1magaLdaaniaFauiey
¥
\Wluseig (Multiple Comparisons) siatidgaawid (Scheffe) manisAnmagUlédall

1. anwaslssainsaanirasiinvesiaaralneuasanamnslssimainien
Nuiredmdagiung Ingasfiarsnnluninmuuasinawedayaasinvaafiaatiaine
euuszaudinviauiearasined dwmiuinvasiiaasalnadaulugfwmande

oy

angrendng 21-30 T q@imsnsAnengegaBoyoyes dafluinFawindnm flmeldde

L1



Y
| 216556
(AawAINgd 10,000 U waziigiswneylunieaziueani@aunile dwfuinveadien
grasatlszmanuddanlunilumeta Sangsendng 41-50 T qiinnsAnmgegasing
Piysd andnwmineutiswesAnsienay Hseldsaiaauningn 3,000 nasanf uaxll

o o

ol o
ps et Mlsumadengw
= = ) i Q 1 i 1] A
2. WOANIINNITAUNIIaLTEIBinviauiiuata Ineua a1 sLlszinaiing
Wasautdandngiunt Inaarfiatsnnlunnsanuasinavedayarassinveaiisaen
TnanauuazaNfinvesnesrasee s dwiuinvesfiesmalnefidszaunisallung
ndgaNnndt 3 A nuuwrasdeyadinansarninewyintes TnefidngusvasAly
e‘ A o [l ’ d‘ d‘ 174 t ] tdl
nsudaaiewnraunteula yamngelalunisunieainasainisnmanlunsviaiian
neayine  AnMOENINAUNNNIANT Ae wrfuiew A uuaNIInfiAunaNnfeg
] d' A L3 o a‘ o d' L=
winndn 3 an aunnuzlunisuadien Ae snausdausia Avnusulunisuiiias Ae
thuewding® szaznalumsniies Ae 2 Ju uazanldanelunsundienagsewing
AR 1,002,000 um fwfudnviasiiesrasindssimaisraunisallunisunidian 2 af
Y ] e‘ = -1 ed ar A’ =
nouunastayadiaanslunisnniiesanBumefils HdngusrasAlunisunifian Ae
anugulafidy yamgyalalunisuniies Ae Feenisamdilunisveadiaa/nisayinyd
ANHUSNITAUNNHITAEY AB uadUieN A uiuan3nfiduntsufian Ae 2 A
o < d‘ o e‘ < & [
tunmuzluntsuaiies A sal idnusnlunisnndien Ae fhwinfuses szaziianlu
nmanfien Ae 2 A4 wazArldaralunisnifiesegszndne 5-100 aaaanf
) ] LY o ' A, %/ [ o
3. moueanalaresinviaadasriinawarmasitelsemaidsaaiudredanda
gTund Ineazfansanlunmmnuastiiaueteyasaainvesiiasgnlnanauwazaudos
o ) A ) a 9 [ A ] d' ~ £ ' o/
unviesigarnaseti dwmiuinvesnesrelveianuinelaluniwsaneglusyiunu
4 a ¥ (] &£ 13 do a ] =" [ o o
nan Weiasansadunwudriianuianeladuanuidnianssuviaiiaadluaduusn
=y ¥ 4 L1 n‘ 9 & 1 Ad' ;4 o o
NN AR Aduiinuazyaainslfiuinismianisveiinn druntsdafiansen
viaadiee uardudeanuesanuazaanine iudndugeadine damFuinvieaiiuasin
AvUszimatinonanaladuluninsandauiianelalussdudiunanadudu e
Rarsudusradrunudiiaonuitanalaludrunisdnfianssuvesiiaafludrfuusn
A' ° 3 Aw = ' i
TR9A9N1 AR ANUBIBIMIBANAZAINANNY Audnufidafianstuviaiion uazdau

| Y a \ o @ o o o
quuu']wLL@zuﬂﬂqﬂi‘luUTﬂqqum\’ﬂq?mﬂQLﬂHQLﬂUﬂ']ﬂUﬁqﬂ'ﬂqﬂ



21635

The study of Behavior and Satisfaction of Thai and Western Tourists re?aﬁr{];g
the Elephant Round-up in Surin Province, Thailand had objectives to study the behavior
of Thai and Western tourists that come to The Elephant Round-up in Surin Province firstly.
The second objectives to study the satisfaction of Thai and Western Tourists towards
The Elephant Round-up in Surin, Province. The sample was 200 Thai tourists and 200
Western tourists total of 400 persons. The research was survey research. The instrument
of this research were closed-end questionnaire and open-end questionnaire. The
coliected data were analyzed by using the Accidental Sampling, Analysis of data by
readymade program, Report by Descriptive Statistics for example Percentage, Mean and
Standard Deviation. For the report Inferential Statistics was used for example T-test in
case of the comparison of 2 group and will use the statistic test to seek the difference
F-test or Test One-way Analysis of Variance: One-way ANOVA., In the case of more than
2 groups in comparison the differential were calculated using the Multiple Comparisons

test by Scheffe Theory.
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The results of the study show:

1. Demographic characteristics of Thai tourists surveyed were mostly female
between the ages of 21-30 years. Education is B.A. student/university student. Income is
less than 10,000 baht per month and they reside in northeastern Thailand. Western
tourists are male between the ages of 41-50 years. Education is lower than B.A. Careers
are company officer/private organization with an income of less than 3,000 British dolias
per month. Have origin in England.

2. Behavior of Thai tourists proved that they have traveled to this event more
than 3 times. The data source information is from friend/cousin. The objective of travel is
to relax. Their motivation was tourism/conservation. Most came with three or more friends
in a private owned car. Accommodations were covered by friends/family and the
duration of travel was 2 days with an expense budget of approximately 1,000-2,000 baht
per day. Western tourists had traveled to this event 2 times. The data source is Internet.
The travel objectives were special interests. Their motivation was tourism/conservation.
Most came with friends or spouses. Transportation was train and accommodations were
reserved house with duration of 2 days and an expense budget of 51-100 British pounds.

3. Satisfaction of Thai and Western tourists to the Elephant Round-up in Surin
Province found that the overall image and satisfaction rated average. The levels of
satisfaction from highest to lowest were Event, Officers & Travel Service Personnel, Other
Conveniences, and Event Activities & Location. For Western tourists the overall image
and satisfaction rated average. The levels of satisfaction from highest to lowest were
Event, Other Conveniences, Event Activities & Location, and Officers & Travel Service

Personnel.





