216559

= ~ g [ & d] =2 [ Y o ] «

Inenlinuil 1ingUszasdinanisAnein dadanianisnainidenasiangAngsy
ar 1 Py ¥ e o o o .. 8 1 Py -y o/ 1 N
inviasigarioinglunisdiinlsewsnludmdnivnlan nguiaatineildne dinvieaiiag
falnafiinisaussludaninfivaylan ifususandeyalaeniseenuuvaeuaingliuEnig
d‘ & as o o o [l o ar 1 9 & ]
fudinisussludndnfivadandiuoy 68 wisniinisgusaagnauunlildaansniag
«{lu (Non-probability Sampling) latinsldasqusiaetieuuulaasi (Quota Sampling)
21194 400 78 W nsassidayalaeldanfdanssaun dnauelugtuuuresnig

1 1 ] k4

wanuasAINdUAT AR TR NsnagnansAne A

uanIsAnEwLGIaNAsAnEnuddreuuuusaunndaulngiumand Heng

4

#1919 20 40 T asAnmssdAuFoygss dsznavendnnineundsn dsalde

e,

v

§2191910,001 — 20,000 LM @aanunwansa doulugjinuninesoauddiuynna Afas
2 - 4 au lunsldudnisazi@anldiFnisfaanuias dinainusuludandaivnlanuiney
t4

dhinrsinusuafauen Tagasiinisaasiesiindauasaniin H3ngUszaAlunisiiunien
o s & A e/ ) 4 A o 1 c’:/ o

Jamdafundanifiensindanuasiaaiin ssazanlumsdiindens auau 1- 2 A
Wwanindestlszinmiiesy sataglude 900 - 1,500 um Kainldidniseusuinldiingg
o o d‘ 4 ' a A 4‘ o A 14 1a & @ o o ni 14 1
fudunila 1un grRvioeuuuzidn dusuaes 1Hun Bumafiidn uwazdidunas ldun
widainies Teafladudaulssaunisnaintdnisngusinaliiaandrdnylunisdndula

Wisnslausuludandnfinalanuaniign Wud dadadudnwaenisnanmidudals



S
216559
9 o ar v i o Y o ar ﬁi v |- -
Faenean anduaes taud dadaduman aduians un nezuaunisviagiuuuaasnig
iFnns
1 g d’ 3 Ly s 4 d‘
annsAn Ll thdamenismatangdeasangAnssutinviaaiassainglunig
v o o o a =] = o d’l
Wrinisusuludandafinogdan lnelisnasviennail
1. spviaeRnRanldiinng Atldandanasantssindula 3 tade Tawniiady
= o/ & v o/ o’ d. 73 i’i I 1 = v i
HARATUT AuszAum1aaedlsaus tRdpgniun AussaglutdugsnanisAn/atRnaus
a1evdn adunangrunienIanIn ANUBINIATEINAZAIN FINAIAIINLEABID
wrasliuanniAimNnTa
2. prraasiiasnn fifadundnadantsindulai 3 Jade Léun dadanansual
seAUAINTA9ITILIN dNINULAZRIAuIEAl NazAannteluTaeWn Avnazeanaelu
9 or = 9 %’ 2 o 9 =® 9 o’ g ] =l
WasRnuansouneiasun Faswnuaziesainissandaiesdniaequuusage A9y
narnuang lfidenlduinisuasiesnaseduugldidnisuazszuuinmasnlaendy
nalulssusy  faduyana wineufiaoanainasalunisneudednaisuszedune
=l 2/ o = r-1 & A Y & a v
Maaziealidaan annusandauarnssrigsaiulunislitsnis uazguatanlaldgnAuas
pmavideasaumeulunislitine dadandngrunaamienin dnteanustanialudaain
d’d (%3 [.3
wazlsausuyiianansnilenie
3. mafufainaansraslauen Nlladudoutlszannisnaiaiiznisiinasentssinduly
o o Yt i U ] aa -‘4; = d'd
Arunsiufansansrasisusnann 2 unas T gaRiieu daudssaunisaaintinasiilug
] Qr /o (.74 1 a’ = (.74 a’ H = (.24 A
sansindula 2 tade 1dun tladunanineg wastladugarun  auwasilin Jadeniing
sanisiadulaldudnasifaetladednaldun ladaunisdagdunismnans s Hssuy
=4 T o’ &1 oy o e
LAFATIEIN1TAR ANFINEN Ut ANAUSHNUTTLLBUAD TR
4. FagisrasAluntsdunisndmdnfinnlan fifadadeulszannisnaintidnisd
uafan1sAnaulalduinag 2 tlady 1dun Tadaunandnel seaunnaaealswsy tATaIuNe
k23 al hd % ar &K v %’
N19A1199590sN dn1nuasfeauigANgzaINN1e lReIRN ANEZA1ATINDITEINN
27 s % - %4 a’ll 1 = 9 <4 Y A =
WasinuaziasaInissanneiasdniaeesinee daonuvannuanelfidenfiFnnsuasineane
Aadanuaudinlditnig fadesat sanduauawaedudl nisuanesaiasindaiay
5. manalunisldiiznag flladadoudszannisaaiaudnisiinasdanisin@ulald

i v
13019 3 flade 1Aur dadusian sanduauninaesBudi dadeaniui fsagludiugsia

o 2 12 as o ar . 1 9 Y 7
AudnigA / agRanuuarauan  dadaudngunenianin nsanusienteludesinuas
Trausnifilendnealianiy

6. Uszinnrasiasinildiuinng tladudautlszannisnatntinisinasianis

AndulalfiFnaiiesdiadudion Idud fadusan fusaiuguniwesdui



216559

The purposes of this study were to study the fnarketing factors affecting Thai
Tourist's selection of hotel facilities in Phitsanulok. The data was conducted by questionnaires
to collect from 400 Thai Tourist who travel along period 1 November 2008 until 31 January
2009. The samples were collected in non-probability sampling by using quota sampling
method. The data were analyzed by using descriptive statistics such as frequency,
percentage, mean and standard deviation. The results of this study were as follows:

The findings indicated the majority of which were female, 20-40 years old, bachelor
degree and working with company. Income between 10001-20000 THB, married. Thai tourist
came to Phitsanulok by private car for leisure around 2-4 passenger and stayed about 1-2
nights. They came to stay in each hotel for the first time with suggestion from relatives and
friends, made reservation by internet before going there. Most important of marketing factor is
physical evidence, the second is price and the fast is process or type of service.

The study was found that the marketing factors affected Thai Tourist selections of
hotel facilities in Phitsanulok as below:

1. Price affected 3 factors such as hotel star (Product), the convenience to reach and
in the main road of the city (Place) and good ventilation system and air conditioner
(Physical Evidence)

2. Hotel reservation affected 3 factors such as hotel star, hotel atmosphere and
facilities in room cleanliness in guest room including bathroom, enough and mahy style of

restaurant and functions room for clients including hotel security (Product), active and good
relation with customer, the carefulness, quick response and good communication (People),
good decoration and have their own style (Physical Evidence)

3. Hotel access affected 2 factors was friends, relative and internet. Friend or relative
affected in product and place. Internet affected in promotion such as internet network
reservation, advertisement through the internet.

4. The objective of traveling to Phitsanulok affected 2 factors such as hotel star, hotel
brand name, hotel atmosphere and facilities in guest room and bathroom, endugh and
many style of restaurant and functions room for customers (Product), good quality of product,
fair and clear price with the service (Price). ‘

5. Reason for usage affected 3 factors such as product quality (Price), in the
business centre or main road (Place), good decoration and have their own style (Physical
Evidence)

6. Guest room type affected only one factor such as quality of the product (Price).





