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The objective of this research is to analyze is to the Development of a
Tourist Attraction for Religious Tourism, case study Wat Sothonwararamworawihan
Chachoengsao Province. Aim is to study the behavior of visitors to travel to the religioué
tourism. Wat Sothonwararamworawihan Chachoengsao Province. Study the comments of
tourists ready sources of religious tourism. And create ways to the Development of a
Tourist Attraction for Religious Tourism, case study Wat Sothonwararamworawihan
Chachoengsao Province

In this research study used a model of research quality and quantity. The tools
used in Survey data is collected and a total of 400 travelers interviewed the religious
tourism. number of people 30 and analyze data using statistical methods to determine
the percentage (Percentage) Average (Means) standard deviation values (Standard
Deviation) and use advanced static analysis information such as t-. test Anova, Pearson
Chi-Square.

The research found that travelers to religious tourism. mostly female. Aged
between 21-30 years have eamned a bachelof’s degree. Professionals, private company
employees. Most income is between 10,001 - $ 20,000.

Travelers to religious tourism. Wat Sothonwararamworawihan Chachoengsao

Province Travel majority coming wat sothonwararamworawihan Chachoengsao province
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more than 1 times the majority of tourist spending less than $ 1,500 a popular tourist
travel during weekends., Why travel to select religious tourism. Wat Sothon
wararamworawihan Because faithfulness Tours come with self - Arrived with his fam'ily
and relatives. Number of participants 1-5 passenger travel by private car. Information
from friends or tell. Activity that is most beneficent and most will return to travel.

Comments of tourists. Comments from the study of travelers to travel wat
sothonwararamworawihan Chachoengsao Province. The availability of attractions found
in the opinion of visitors travel wat sothonwararamworawihan Chachoengsao province
found that, overall, Have comments on many levels. Given that the tourists were found in
the opinion of the magnet is in very subordinate Facilities Transportation The recreational
activities in the medium and the ease of travel, respectively. .

Hypothesis testing results of behavior found that education, age, gender,
income and occupation of tourist behavior is associated with tourism in Wat Sothon
wararam worawihan Chachoengsao Province. Significant at .05.

Testing hypotheses in the comments and found that gender, age, occupation
of the traveler along with comments to the different attractions. While education and
income of the tourists along with the comments of attraction that is not different.

Significant at .05.





