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The aim of this research is to study the learners of e-Learning Programs of
Thai Life Insurance Co., Ltd. and to analyze the e-Learmers’ level of gratification
on the subject matter, content presentation, channels of communication,
evaluation methods and rewards. The sample group selected for this research
consists of 269 learners of e-Learners Programs of Thai Life Insurance.
Questionnaires are used as a tool to gather the information. The statistics used
for analysis are the explanation of frequency, percentages, averages, standard
deviations and hypothesis t-test and a one-way analysis of variance (ANOVA).
The research shows that learners of e-Learning Programs of Thai Life Insurance

are mostly women. Their age-range is 25-30 years. In most cases, their education
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is lower than Bachelor’s degree. The majority of the types of learners are school
and university students and the general population. They have 5-10 years of
computer experience. These learners use the Internet more than 20 hours a week
and most of them own personal computers with Internet capacity. Most of them
spend no more than 1 hour per week studying e-Learning Programs at home.
The learners of e-Learning Programs of Thai Life Insurance show medium levels
of gratification with respect to the overall presentation of the content and
communication channels. However, they are highly satisfied with the subject
matter, the evaluation methods and rewards.

The hypothesis test results show that (1) those learners of e-Learning
Programs of Thai Life Insurance who are in different types of learners and places
are satisfied with the overall e-Learning at different levels. (2) Regarding subject
matter, those learners who are different in age, types of learners and ownership of
personal computers with Internet capacity show different levels of gratification.
(3) Regarding content presentation, those learners who are of different types of
learners and those who had previous experience with e-Learning from other
places show different levels of gratification. (4) In regard to channels of
communication, there are differences in levels of gratification between those
learners who own personal computers with Internet capacity and those who study
e-Learning Programs in different places. (5) In reference to evaluation methods,
learners who are different in gender show different levels of gratification.

(6) Finally, concerning rewards, learners who differ in gender and have varying

degrees of Internet experience show different levels of gratification.





