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The independent study about the recruitment of “Pretty” to be product presenters of
automobile business in Thailand was qualitative research which aimed to study a guideline for
selecting each company’s presenters. The author determined 2 study objectives which were 1) to
study a guideline and criteria of Pretty selection and 2) to find out each automobile company’s
image presented in Pretty.

The study’s findings were from the Pretty recruitment of 3 automobile companies i.e.
1) Ford, 2) Volvo and 3) Chevrolet in Motor Expo 2008. The 2 study hypothesis were 1) Pretty
who were in charge to communicate each Company’s image were different depending on Head
companies’ policy in foreign countries or image policy of each company. The outcome accepted
the study hypothesis. It was found that Pretty who were in charge to communicate each
Company’s image were various.; 2) for a guideline and criteria of Pretty selection of each
company, they were mainly aware of product brand image and value of target consumers. The
outcome accepted this study hypothesis and it was found that Pretty of automobile companies in
Motor Expo were recruited from the most appropriate candidates in order to communicate
directed information to the consumer perception at most.

For the recommendation, the procedure and method of presenter recruitment of each
automobile company was differently complicated according to organizers’ work procedure and
the representatives of the company who were in charge of the recruitment. Accordingly, recruited

Pretty would reflect the right image of each company more or less.





