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The purpose of this research were (1) to study the perceptions of the
Glow Group employees regarding corporate culture and (2) to compare the
perceptions of the Glow Group employees’ opinions regarding corporate
culture according to gender, age, level of education, work experience, and
work places.

The sample for this study consisted of 211 Glow Group employees
from the company’s head office in Bangkok and the factories in Rayong and
Chonburi, selected from the population of 422 by using quota sampling in the

ratio of 50%. A questionnaire was used to collect the data, which was then
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analyzed in the form of percentages, means, standard deviation, a t-test and a
One-way Analysis of Variance.

The results of this research were as follows:

1. The perception of Glow Group employees regarding the
organizational culture was found to be at a high level. However, when each
particular component was examined, the five components that ranked highest
were as follows: commitment, unity, adaptability, courage, and loyalty.
Whereas, open-minded communication was found to be at a medium level.

2. Glow Group employees of different genders exhibited differences
of opinion with regard to the overall corporate culture in terms of allowing
them to voice their opinions and to implement their suggestions, and
committing to its promises, which differed at a statistically significant level of
.05. As for other perspectives, no significant difference was shown.

3. The perceptions of Glow Group employees who differed in terms of
age, and educational level, regarding corporate culture, both in overall and
all 6 perspectives, showed no statistically significant difference.

4. Glow Group employees who differed in terms of work experience
and work places, perceived corporate culture, in terms of open-minded
communication, differently, at a statistically significant level of .05, but they
viewed the corporate culture in general and in other aspects with no

statistically significant difference.





