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The purpose of this research study was to determine the problem and need of
health promotion in community and to create an effectivé model for knowledge
transformation about health promotion among community leaders. A three stage
approach was used in this study to develop the model and collect data on the models
effectiveness. First a situational analysis of problem and need regarding health
promotion was conducted in Thumboon Taa Poo, Meung district Phitsanulok, Thailand.
The second step in the research process was to deVeIop the model for knowledge
transformation about health promotion among community leaders by using the
information from the situational analysis, conferring with experts, and brainstorming with
community stakeholder. Data regarding the development of the model and its effect on
knowledge transformation was obtained through focus groups meetings and data from
two health promotion research instruments. Control group pre-posttest design were use
to evaluate the effectiveness of the model by using two competencies, knowledge, and
teaching skill. A questionnaire was concerning knowledge levels and had a reliability of
0.82 when a check list to evaluate teaching skills and had an inter-rater reliability of 0.78
were research instruments. The control group did not participate in the model whereas
the experimental group participated in all steps of the model. Data from the focus
groups was analyzed using content analysis. Data from the questionnaires and check
list were analyzed using mean, and repeated measures ANOVA.

Findings from the focus group interviews was that health promotion pamphlets
were the primary means of providing information about health promotion activities. The
problem with this approach was that the people in the community were unable to read
the pamphiets. Therefore, the model for transformation of health knowledge stressed the
use of a variety of media styles to promote awareness of heaith promotion activities. The
model developed in this study for transformation of health knowledge has five steps:
learning, teaching through practice, measuring outcomes of knowledge and teaching
skili, collaboration among community feaders and finally, measuring the transformation
of health promotion competency. The outcomes of data collected from the instrument
found that knowledge levels and teaching skill in the experimental group had

significantly higher scores than that of the control group (p=0.001). This result shows

that the five steps of the model for knowledge transformation enhance the potential for

health promotion knowledge and teaching skill among community leaders.





