unAnta -
217496
= o/ g e as k3 o a ] d’ ar ar as
MiAdaifidufasnisAnmuuannisWaaianssin1sviawiian 3 43 dandn
a v o as Aﬂ' k74 ar 1 d‘ YV a 1 d'
W9y Hqmajananeaeensase WaAnmAudaInIsrasinviafie s uianssuiaaen
FAUNIUILNAIYIaLAEg 3 44 ﬁwé’mwmq’?‘ ANETTARARAIBATNNTANTRIUNA
vieudien 3 59 Smdamand lunissedfuianssuniaviaaiian uara¥ruuamenswam
Aanssunisviauien 3 49 fa”qwfmwmm?
unsadaigadelfpluurensidudenuninuazaianm {aulirrasiianldlu
b7 =y o & o ] t:i ¢=i a
Anssqusandenys Ae wuLEELIANN A AU 400 waznnsdunsniinvisiinaniaunIen
] a:i 1] ] A ar o’ o’ a o & e ~ Y
viefigaunaaiaaian 3 59 fandanasys w30 Au MadRuainseidayalas
3EnIvnAnfetas  (Percentage) AleAn  (Means) ANLENLUNIATFIU  (Standard
Deviation) uazaNuAgIuFauAadAT (Ttest) uaznisdiasaziAd1NuLislsaunIaLGe
(One-way Analysis of Variance: One-way ANOVA) nsufgaiuiiieuaaisuanssauiiy 1216

(Multiple Comparisons) #2838 LSD uaznaaaugdaniaruduiusuuy ladaunsd (Chi

Squares)

=

uan3de  wudninveuieafiduntsunvasiion 3 9 Sawdaumasy? Aneu
=

wuvgavnny wudrdaulnajdlu iwemde Hetgseudne 16-30 U NezdunshnmilFoyay

dsznauandn thdauuaziinAne waziiseléininda 8,000 um

1

TnvaafigafiAuntsuivedion 3 43 dAwmdanwesys ineuuuuaauandiwlvg)
% = o Q‘ £, < a + o =l ¥ a
FasnsnanssaAIndnnnscRednm@ns Nansandnagy AanssNFaugdarilnenssy Aanssu

ar = ~ o e ar & = 4311 & ai = o ar
PUNAULATW NANTTHINWNTNTUN LazNanITNIaRUAINIZAN ANNAIAL

pwAaivtesivisaiiza anmsAnmasadaiiusesinieafiafidunien
yeufiEnunaariasdion 3 59 JmTnnas3 FaunnunfenTasumsyianiinn wud1 Aw
Anuresinviedinalunimesdinaudeiaadion 3 5 Smdamang lunmeumuds 1
mmﬁmﬁuaﬁlus:ﬁumn wudninresfinafiaaudadiunnn luduuresiasdios f1u
Aanssunisveadins dunruazaaniuniaduny Fufeiagnle waznakuAsdaune

AYTNATAN

Naﬂ'\mma@uﬂuuﬁgﬂﬂuﬁmﬂqmﬁ’@qmsmmﬁnﬁmLﬁm WU Wnviaaneani

o

a as B o Ad o & e ¥ =
LA a1e] VTN ?xmum?ﬁnm LL@;‘Z?']FJVL@ iutladanianNduiusiLANNFARINITRANTTH

] c‘ s 1 A @ o [ = 4#‘ o o 0 o
ANINAUNEIUBIUNAINAUNEL 3 W WWNIALNTLTYT neeavusanAg) .05
i <

HANNTNAZALANNATILIUE A UNFaNTRUaIiadRtanLdY Wnviaadaail

49

1
=

e a1g 213w uazseldfunndaiuiivauaifuadiunfanrasundaiaaiies 3 49

SamdniwasLEuAnsinaiu



217496
The objective of this research is to analyze the Tourism Activity Development
for the Three Palaces in Phetchburi Province. The purpose of research. To study the
requirements of tourists and tourism activities to travel to the Three Palaces in Phetchburi
Province. Study of the attitudes of attraction with the Three Palaces in Phetchburf
Province. To support tourism activities. And create ways to develop tourism activities the
Three Palaces in Phetchburi Province.

In this research study used a model of research quality and quantity. The tools
used in Survey data is collected and a total of 400 and interviews travelers to the Three
Palaces in Phetchburi Province 30 people. Used statistics and data analysis by
measuring percentage (Percentage) Average (Means) standard deviation values
(Standard. Deviation) and statistical assumptions with (T-test) and one-way analysis of
variance (One-way Analysis of Variance: One-way ANOVA) to compare differences over
pairs (Multiple Comparisons) by means of test and LSD. Relations Law-scale statistical
Chi Squaré.

The research found that travelers to travel the Three Palaces in Phetchburi
Provfnoe. The respondents found that the majbrity of women aged between 16-30 years

with a bachelor of education students and professional students and was lower than

8,000 baht.

Travelers to Three Palaces in Phetchburi Province. The majority of respondents
want to worship something sacred activities. Event photography, Event learn
architecture, Want to watch the museum‘ activities. Purchase a number of
commemorative activities respectively.

Comments of tourists. Comments from the study of travelers to Three Palaces in
Phetchburi Province. The availability of attractive opinion of tourists found that Three
Palaces in Phetchburi Province. Found that, overall, Have comments on many levels.
Visitors find a comment. In tourism Activities in tourism The ease of travel. The magnet.
And technical facilities.

Hypothesis test results in the needs of tourists found that tourists are sex, age,
occupation, education level and income are factors that are associated with the needs of
Three Palaces in Phetchburi Province. Significant at .05.

Hypothesis test results in the availability of attractions found. Visitors have the

sex, age, occupation and income have a different attitude with Three Palaces in

Phetchburi Province.





