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This research was aimed to study (1) the image of masculinity appearing in Singhé beer
commercialsf and {2) presentation techniques via the commercials. E?ontent analysis of the printed media from
1834-1996 (b2 years) and the television media from 1976-1986 (20 years) was conducted within a conceptua
framework oi‘ masculinity construction in mass media.
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:Findings indicated that Singha beer commercials present masculinity in three different types, all of
which are canstantly increasing up to today. They are (1) initial period since 1934: the image of men in the
agriculture siociety, (2) middie period since 1965: the image of men in the capitalistic industrialized society and (3
present peribd since 1983: the image of men in the new age (new image of male or new male). To understand
these image*:s of masculinity, these research saw them through 8 factors-external images, feeling and emotion, self
perception, :reaotion towards men and women, relationship between men and other objects, male activities,
context conc%erning men and techniques of presentation.
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iThree factors that played important parts in such different images are (1) the development of

!

Thailand frofn agricultural to capitalistic industrialized society; (2) the modern concepts, such as, a gender
{

equality andlan awareness of environmental issues and (3) marketing strategies, such as, a new product line and
[

an inline cor{\petition.
|

|
!

I
;However the core concept of masculinity image is the same, they are presented differently. The

concept is th‘at man is powerful and manipulative. Besides, the image is presented in positive manner rather than

negative sidé.
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