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This study aims to understand adaptation strategies of a hill tribe on Doi Musoe in Tak
province. Within the socio-economic and cultural context of development and conservation
discourses, tourism and market system have had great impact on the hill tribe’s way of life.
Though this study emphasizes Mu Seu who is the majority of hill tribe people in the area, the
study also considers various types of relationship between Mu Soe and other groups like Lisu,
Hmong, the lowland Thai people, govenuneﬁtal officials and other social groups in the area.
These groups are different in terms of social status as well as their potential to have access to land
and other resources which leads to their diverse spatial tactics in the market. Moreover, the study
does not concentrate only on the villagers’ strategies in the market, but associates those behaviors
in the market with the villagers’ struggles to preserve the areas in the villages and in the forest.

The study has foﬁnd out that though being pressured hardly to leave their land by the
state’s developmental and forest preservation policies, the villagers are not always passive.
Tourism is a context in which they have found new ways to cope and tourist market is one major
space that gives them chances. Different groups of vendors develop different spatial tactics to
occupy the best areas in the market. Intense competition happens alongside mutual cooperation.
Spatial tactics differ according to each person’s potential to get necessary information, different
access to resources in the area and potential to create socio-economic networks. In the market,
“hill tribe identity” can be manipulated and utilized by both hill tribe and non-hilt tribe people as

one kind of selling strategy.

In the villages, home-stay tourist management, strongly supported by the government,
has been interpreted and practiced differently by different groups of villagers. Some do not want
to turn certain rituals into cultural goods while others are ready to accept and adjust to market
drive. As for the forest areas, villagers have been supported by foreign NGOs and a devclopcr..
monk to learn new agricultural techniques and methods of forest preservation in order to maintain
the areas necessary for earning their living.

Villagers, Thai lowlanders or governmental officials have different definitions of
spaces, different ways of spatial access and different spatial tactics which lead to different kinds
of spatial practices. Hill tribe villagers, who are the major population in the area, have most
diverse adaptation strategies. They do not fix their identities within any rigid sets of meaning.
They can represent themselves differently in different settings and contexts. They can become

| vendors, forest preservers, or hunters and gatherers. Their everyday life practices reflect their role

as active actors, capable of learning and adapting, rather than a meek, weak and passive subjects.





