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The objectives of this thesis are to study (1) the population
characteristics of search engine website users, (2) users’ behavior in selecting
the search engine websites and internet usage, and (3) the factors that affected
website selection, i.e. web structure design, content, communication channels,
and the presentation of web pages.

The sample group, comprising 1,111 students out of a total population
of 271,755, consisted of Ramkhamhaeng University bachelor’s degree
students who are studying at the main campus in Bangkok. The sample size
was arrived at by using Taro Yamane’s Table at a level of reliability of 95%,
with a standard deviation of +3%. All 1,111 samples were chosen at random

by the Stratified Sampling Method prioritized according to the population
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ratio of each faculty in order to get the proper distribution of samples among
all faculties.

The tool used in this research consisted of a specially developed
questionnaire with a level of reliability of 0.92. Validity and Reliability were
assessed by Cronbach’s Alpha Coefficient test. The data was analyzed and
presented in terms of frequency distribution, percentages, means, and standard
deviation. A Chi-square and F-test were used in determining comparative
relationship for the purpose of testing the research hypothesis.

The research findings were as follows:

With regard to factors that affected website selection involved the
structural design of the website, users attached top priority to the clarity of the
search information and considered the beauty of the web page a second
priority. As regards content, the most important thing was how the search
engines supported the content search in Thai, followed by up-to-date content.

In terms of communication channels, the speed with which results
appeared was the most critical factor. The speed with which the home page
was displayed was of secondary importance. With regard to the presentation
of the web page, the greatest importance was attached to multi-language
support. The recognition of adaptability by the user was of secondary
importance. Overall, the factor most affecting the selection of a particular
search engine involved channel of communication, followed in descending
order by the content, the presentation of the web page, and the design of the

web structure.





