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ABSTRACT 1 8 O 5 2 3

This thesis is an anthropological study, focusing on women sellers of cosmetics. This
thesis also focuses on market’s space where women can gain access to work space to improve
their position as “business women” rather than “small sellers”.

The objectives of the study are to (1) study Varoros market as an open access of work
space for women, (2) study the work and life of women-sellers of cosmetics and (3) study the
cosmetics market and women’s consumption of cosmetics.

Southeast Asia women such as in Malaysia, Laos and Thailand had been involved in
the public space and worked as market sellers for a long time. The reason was not only economic
independent from family but also to repay an obligation to parents or help the family. For that
reason, market is a space that provides women with opportunity to work.

This study has studied women who sold cosmetics in the Varoros market which is a
spending place for middle class and lower class women. Despite the fact that women depended
on the business of original family or of a new business co-sponsored by husbands which may
suggest that they are still under the influence of patriarchy but an urban space can provide “new”

opportunity for more active social positions compared with women of different social positions in

the rural area.





