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; The purpose of this research was to stucy the aitect of different self-perception

|
elfele eabf andt attitude consolidation on acceassibility of attitude toward Thar product

|
consumption. The instruments consisted of questionnaire on vanous behaviors regarding
|
Srocuc ,ir: nsumption; attitude oward Thar product consumption scale : and attitude toward
|
oroduct,consumption questions. One hundred and fifty students were randomly assignec

|
acually to one of three conditions.
r
|
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i The results show that

|
I
lII Students who recalled product consumption behavior in the past vear answer
|

LIJ

J

attifude [tuwarrj crocuct censumpticn questions significantly faster than subjects who recails
|
childhogd behavior 2nd sutjects wno did not recall any tehavior (p=.001).
|
‘2 Studients who went through attitude’s consolidation procaess do not sgend tirme
|
On anavﬁ*ering e attitude toward product consumption guestion differently from subiects wrc
nave ﬁ@jI gone througn attitude’s Conseication process.
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