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The purposes of this research were to analyze (1) important factors
affecting the export demand and the export price of Thai Hom Mali rice in the
global market; (2) the elasticity of export demand and the export price of That
Hom Mali rice in relation to important factors in the global market; and (3)
the comparative advantage leading to the stipulation of competitive strategy of
Thai Hom Mali rice in the global market.

Two research methodologies employed in this research were as
follows: (1) The quantitative research studies the relationship between
important factors affecting the export demand and export price of Thai Hom

Mali rice using the ordinary least squares technique. The secondary data was



188472

from related government agencies and other organizations from 1989 to 2001.
The analysis of the demand for and export price of Thai Hom Mali rice
consisted of a holistic view analysis using stratified random sampling of 24
countries from the total population of 34 countries. Then the relationship
between variables had to be tested using control variables to prove whether
such a relationship was spurious or non-spurious. (2) The qualitative research
used the documentary method and in-depth interviews with an open-ended
questionnaire distributed to top executives of 16 Thai Hom Mali rice
exporting companies using purposive sampling. The companies were divided
into two groups: 8 companies with the highest export quantity and another 8§,
small export companies. The data was analyzed using content analysis based
on the Diamond model and SWOT analysis.

The findings were as follows.

1. The relationship between the export price of Thai Hom Mali rice and
the export demand for Thai Hom Mali rice had no statistical significance.

2. The national income per capita of the importing countries had a
positive effect on the export demand of Thai Hom Mali rice at a statistically
significant level of (= .01, with an elasticity value of 0.501. This indicated
that Thai Hom Mali rice fell into the category of normal goods and basic
necessities. Moreover, it was found that national income affected the export
demand for Thai Hom Mali rice through the variable of the international
exchange rate.

3. The international exchange rate had a positive effect on the export



188472

demand of Thai Hom Mali rice at a statistically significant level of (= .01,
with an elasticity value of 0.225. However, the direction of that relationship
was distorted by the variable of national income and the number of urban
population. Moreover, it was found that the international exchange rate
affected the export demand for Thai Hom Mali rice through the variable of the
number of urban population.

4. The size of the urban population had a positive effect on the export
demand of Thai Hom Mali rice at a statistically significant level of (= .01
and with an elasticity value of 0.605. This affected the export demand for
Thai Hom Mali rice at the most among the three variables at a statistically
significant level of (= .01.

5. The quantity of Thai Hom Mali rice produced in the year under the
study was the factor that had a positive relationship with the export price of
Thai Hom Mali rice at a statistically significant level of (X= .01 and with an
elasticity value of 0.416. The national income per capita of the importing
countries had a positive relationship with the export price of Thai Hom Mali
rice when the international exchange rate was stable. The international
exchange rate had a positive relationship with the export price of Thai Hom
Mali rice when the national income and the size of the urban population of the
importing countries were stable.

6. The qualitative analysis found that, in regard to the factor conditions,
Thailand had a higher competitive advantage in terms of the overall physical

infrastructure than other rice exporting countries in Asia. However, it had



188472

disadvantages when compared with the US and Australia. In regard to the
scientific and technological infrastructure, Asian rice exporting countries,
including Thailand, were at more or less the same level, but had disadvantages
when compared with the US and Australia. In regard to demand conditions, it
was found that Thailand did not have much advantage due to the fact that
local consumers considered the price factor more than the quality factor. The
domestic market was smaller than the overseas market. Domestic demands
could not predict foreign demands. In regard to the context of firm strategy,
structure, and rivalry, it was found that Thailand had high competition locally.
However, competitiveness lay more in terms of price strategy than in
differentiation strategy. Therefore, there was no advantage in terms of
competition. With regard to related and support industries, it was found that
Thailand had an advantage in the enterprises cluster development more than
the rice exporting countries in Asia. However, it was at a disadvantage when
compared with the US. Thailand, however, had to develop all four factors in
order to increase its advantage with regard to the competitiveness of Thai
Hom Mali rice in the global market.

The findings indicated that the government should encourage and
support the export of Thai Hom Mali rice to countries with increasing urban
pépulations, with a high growth rate in terms of the national income per
capita, and with a strong local currency when compared with US dollars due
to a strong economy. In addition, the quantity of Thai Hom Mali rice should

be increased in order to enable a higher level of export demand and a higher



188472

export price for Thai Hom Mali rice. Moreover, the government should
encourage and support more advantages regarding the competitiveness of
Thai Hom Mali rice in the global market by doing the following. (1) The
physical infrastructure should be developed and certain problems dealt with,
such as the shortage of containers, the high cost of electricity, the lack of a
national shipping line, high THC expenses, in addition to developing the
scientific and technological infrastructure, for_'examp]e in terms of promoting
the research and development of domestic transformation (modification) of
Thai Hom Mali rice. (2) Domestic demand for Thai Hom Mali rice should be
increased, in addition to encouraging a more sophisticated domestic demand.
(3) Support should be provided with regard to enhancing competitiveness in
terms of product differentiation. (4) Support should also be provided
regarding the transformation of Thai Hom Mali rice to add greater value to

this product.





