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' The objectives of the research are ; to study the program format of special audience
|

station, to, study the listening behavior and the motivation of young audiences ot A-TIME
|

|
MEDIA L{td. and MEDIA PI.US, Plc. The rescarch method used is in-depth interview ot 40

|
listeners aped between 12 - 25 who interact with the programs. The frame of analysis are; Uses
|

N . o
and (Jratlillcatmn and audience moluvation.
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' The study found that the program format is music progran. Inferested listeners
| :
: I : .
turncd 1n on the program 5 hrs./ day on the average. The prograir selection 1s based on the

|
type of mysic, the style of the DJ and the type of game and reward.
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| The motivation to listen in on these programs are; to fullil the affective need so that
|

1
they arc ehtertamed, to fulfil the cognitive need so that they are inform on news and current

affairs and on the entertainment business, to fulfil the integrative nced so that they are accepted
|

o . . . . . .
by their {riends and can interact with others in the soctcty, and to fulfil their escape nced so that
|

|
they can bg relieved their daily stress.
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