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This study examines the roles of both the public and the private sectors
in promoting Thailand as a tourist hub and as the gateway to Indochina. A
further aim is to determine the factors related to the demand from foreign
tourists traveling to Indochina in order to recommend some ways of
encouraging them to stay longer and spend more money in Thailand.
Secondary data was used to study the role of the public sector, while primary
data from two populations was used to determine the role of the private sector.

The first group consisted of entrepreneurs from three types of
businesses related to tourism in Indochina: tour operators and guide business,
the hospitality business and the airline business. A questionnaire was

employed to collect the data from the sample. The second group consisted of
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634 foreign tourists-from ten nationalities at all-who traveled to Indochina. In-
depth interviews were used to collect the data from this sample and a stepwise
regression analysis was made to analyze the data.

Overall, it was found that the public sector played a leading role in the
Greater Mekong Subregional Economic Cooperation (GMS-EC) and in the
promotio}l of Thailand as a tourist hub and as the gateway to Indochina. On
the other hand, the private sector participated in tourism promotion at a rather
low level and still needed guidance and support from the public sector.
Accordingly, it was recommended that the public sector, in collaboration with
the private sector, conduct a feasibility study regarding the development of
tourist attractions and roads linking them together. Also, SME entrepreneurs
should be promoted and educated with regard to tourism so that they would
participate in establishing strategies to compete in the world market and so
that they would develop their services in harmony with the characteristics of
the region. In particular, cooperation is needed in the fields of marketing and
public relations.

The analysis of the demand on the part of foreign tourists who visited
Indochina merely indicated that the factors that bore a significant relationship
to their demand were gender, age, occupation, preference, length of vacation
time, air fare, the cost of accommodation, food expenses, income, tourist
attractions, access to tourist information, safety, resistance to traveling in
Thailand, flight routes, tour operators and guide businesses, food and
beverage businesses and forms of traveling. The findings were in line with the

previous literature and the research hypotheses. On the other hand, the factors
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bearing a significant correlation with the demand of foreign tourists who
intended to travel both in Thailand and Indochina were as follows: gender,
age, occupation, education, marital status, taste, length of vacation time, the
cost of accommodation, food expense, income, tourist attractions, access to
tourist information, awareness of the Thailand-Indochina tourism promotion,
safety, the tour and guide business, the food and beverage business, the
hospitality business, forms of traveling, and traveling experience. Again, the
findings were in line with the previous literature and the research hypotheses.

The following measures were recommended to promote Thailand as a
tourist hub and the gateway to Indochina. At the multilateral level, emphasis
should be placed tourism promotion and on Thailand-Indochina package sales
by building alliances with the countries of Indochina. At a bilateral level, an
effort should be made to reach out to the target groups of tourists overseas.
Lastly, the results of this study should be used as a guideline for the

- promotion of tourism.





