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}The‘ purposes of this study are (1)} to examine car radio listening
behavioé and shopping behavior of department store and supermarket patrons
(2) to% study the correlation between car radio listening behavior and
shoppiné behavior (3) to study the differences among demographic groups such
as sex,iage, educational level, occupation, income and status in car radio
1isteniég and (4) in their shopping behavior. The research is the one-shot
descripdive survey. Data were collected from 500 department store and
supermaéket patrons in the Bangkok Metropolitan area during December, 1996
to Janu%ry, 1997. Percentage was used to analyzing data in descriptive
analysi%. In inferential anmalysis, Chi-Square and Pearson’s Product

I

Moment QOrrelation Coefficient were applied to test the hypotheses.
|

EResults of the study were as follow:
|
{Significant positive correlation was found between car radio
|
1isteniqg behavior and shopping behavior of department store and supermarket

!
patrons.
i

ignificant relationships were found among demographic variables
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except ﬁor sex and car radio listening and éhopping behavior.
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