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The two purpuses of this research are as following; (1), to study the attitude of Thai

and forcign tourists toward the resorts in Chiang Mai Province, (2), to study the relationship of
the whole attitude among various factors ( i.e. nationality, sex, age, the objectives of travelling to
Chiang Mai and the other compositions required in a resort). The questionaire data was collected
by the Research Laboratory of Population, Environment and Technology for Community
Development, Department of Statistics, Faculty of Science, Chiang Mai University. The total of
503 samples were consist of 250 Thai tourists and 253 foreign tourists.

From the study, it is found that all tourists have positive attitudes on the resorts in
Chiang Mai Province with the average 57.81 points. Comparison for the foreign tourists’ attitude
score on the resorts location was lower than Thai (Europe and American have 45.81, Asia and
other have 49.66 points and Thai have 50.27 points, respectively) .

The result of Multiple Classification Analysis (MCA), using of the attitude score on
the designing and decorating of the resorts in Chiang Mai Province, and sex, age, nationality, the
objectives of travelling to Chiang Mai and the composition required by the tourists in resorts, it is
found that most of tourists” opinion give the highest important on the environment consisting in a
resort (Beta = 0.479). And all of the independent variables can confidentially explain the

variationof the attitude score (R ?) at 43.1 percents.





