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Thai Hom Mali rice is a locally produced Thai rice of good quality,
taste and uniqueness. This uniqueness allows Thai Hom Mali rice to be
clearly differentiated from others varieties of rice. There is high demand for
Thai Hom Mali rice in the foreign market. The export of Thai Hom Mali rice
in 2005 accounted for 35,165.29 million baht (30.85% of all exports of Thai
rice). The proportion of Thai Hom Mali to all Thai rice exported is quite
high. This led to an attempt to patent Hom Mali rice on the basis of an
improvement in the rice. This would lead to a loss of Thai exports and to a

decrease in the market share of this product on the world market. It is
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therefore necessary to protect the rights to Thai Hom Mali rice by using
geographical considerations as a major component of the evidence needed to
ensure such rights. Accordingly, an attempt to maintain the high standards and
original quality of Thai Hom Mali rice should enhance consumer confidence
regarding Thai Hom Mali rice, both locally and internationally.

This thesis investigates the use of geographical considerations as a tool
in international trade that can be used to ensure protection rights, thereby
preventing imitations and claims to ownership of Thai Hom Mali rice. At the
same time, such a process would increase value-added protection as well.

The findings indicate that Thai Hom Mali rice varies according to the
area of cultivation. Therefore, different varieties of Hom Mali rice have been
found in accordance with the area in which it is cultivated. This state of
affairs presents a good opportunity for designing a policy and planning for the
extensive marketing of Thai Hom Mali abroad. Agricultural value-added
protection can be extended on the grounds of variations in the quality of
individual strains of Thai Hom Mali rice. Such a state of affairs would also
prove advantageous in regard to market competition.

Thai Hom Mali rice from various geographical regions, provinces, or
districts include Thai Lanna Hom Mali rice and Thai Tung Kula Ronghai
Hom Mali rice, etc. Such designations confer an advantage in the face of
international competition. Thailand should therefore register Thom Mali Rice
by means of designating different strains on the basis of distinct and specific

provenance. Moreover, this specification of strains is an obvious way to

create recognizable brands of this rice, and as such would be conductive to the

framing of appropriate policies governing future market competition.





