190418

Ao A a a ot o a 9
M3vuTeangAnssuvaTisyunge lumaiasy anwaule waznsly
a o S A a w ¥ a
Usz lvmitiaoasiiiiiagiszasaie (1) Anmganssuvesisundgialunsila
Y A @ a Jd a
Sufiasasiidwa ) daanwaulevesivjundaludmestilszneuvesiavas
Ay <2 9 deda 4 a o a ey aw >
#ima uaz ) Anwns 1dlss Tenindogundis lasunntasas AIna Maddoass
H L) a d ' a A
1 Wumsdrsnmdaniuvesdemilasas Taslfuvuasvomihuaiesiioluy
I~4 9 T w 1] o - a e Y tan o &
MIAUTIVTIWYBYA NYUAIBEN $119u 366 Aau AFluN3 e Taun 14da nfnw
s = Y 4 d a s a o a o
szAULSYRRa ANcBnYIANERT PNl INGTaY AusAalmaas unanede-
d d a Y 4 a 'd
FITUPNAAS UAZAMZUYHURIEAT YnTINgduinyasenans n1sansziveya
wiaiiu 2 dau e drudeyaialilvesdreniuuaeunw Tavldadanssauuaas
A1ANIND ATevaL ANRAY dIUTTUUUNINTT U LATTIUMITNATOUTNNAT U

aa a J a d
TaglFadad e 1dun a5 ieszanuulsdsUNnIaRel (One-way ANOVA)

SWLAITUUANAN TINTNATOUITENINAURTYI0E [AsIENATOD LSD ATZAU



190418

@ o aad 1 o a Q( s w o s
Hya ﬂlu'YINﬁﬂﬂﬁ 0.05 uae t-test LLﬁZﬂ'l'iﬂ'lﬂ'lﬁN‘lJiSﬁ‘Wﬁﬁﬂﬂ'ﬂ'ﬂlﬁi AITAY
@ o o aad a o 9 o d"

Weddyneadan 0.01 aginansIveladei

1. snvadszmnsfogundisnilasuiasmsnina #anmsIse wudn seay
o as da ] a
sutlnisdne wazswldnseunsa insldlse Tomidasasiyauanaaiu
' oS o o @ Aaad o/ 1 - a a A% :,’ =4 d' 9/
poeihisddymeadanszdu 0.05 nanfe JogunganAneauily 2 uazswla
o o a = v da ad P
ATeUASIVBITBIUNEN 15,001-20,000 LN T 115 lemitdavasiiymnniga
2. woAnssunmsilasuiiaumsiiiyavesiogunde wans 3o nun ms 1@
a 44 a ey P ' P '
finvas mqraiFedavaisiidna awd lumseutiaems szeziiailuniseu
Aaeans Tu 3 Weuimun Saunliuvesdasa s e anuneutdagas
Sulafiowiiaems dnyuenseuiauats ANSUIATAISIANIRLINY N15TOU
a =ty ' a v Ay as o 1 a
alamanlutiasasiiiya nsemidasansaudumy Inagussasalumsewilagms

A a Ay o = 9 da ey 1 ar
waziidev lutiavasiwanaule dn1s 4z Teridasas AIyauanaeny

aad

ptihsdRaynadanszdy 0.0s nanfe nquissundisldnaisiuinsais

Q'I J é d' 1 U ) 1 L% 1 [ |
1 %2 Tasu 'l Felu 3 1@ouiiriun o mtinsasnnn 8 iy aaulvgieu
a [ o 1 [} | o o ) as
dagas lusarsiusssuan lave et waz@oannasdund demnynluaseuniieg
[ T A ) = 9 da S o
A wazinis 191l lvniliasansnyannnga

4 a =t aae 1
3. arwaulvesailsgnovilasasNana van13358 wuN arwauls

d a a a =t o o dao 9 da
asnszneutiavaisvesogunai laesmdianuduiusiums ldss Tendiinges
iy as o o = & At v o d 1w P
Amaruluszdvana wasdiullluiamafordulisnrwduiudindy 702 7

v @ o @ o 1 o @ d T o o z
seaivddagi 0.01 naTfAe ArwdURUST Y0 WU BsRilszneunsasNanA

fanuduiusiums1dlse Tomiegluszuinnuaziiull lufienia@endu



190418

This thesis studies three aspects of female teenage behavior vis-a-vis TV
Pool Magazine. 1t is first concerned with female teenage exposure behavior of
TV Pool Magazine. Further investigated is the interest shown in specific parts
or sections of this magazine. Finally, it is considered how these readers put
the magazine to use. The research for this thesis involved survey research.
The opinions of magazine readers were collected as data through the use of a
questionnaire. The sample population of 366 consisted of undergraduate
students in the Faculty of Arts at Chulalongkorn University, the Faculty of
Liberal Arts at Thammasat University and the Faculty of Humanities at Kasetsart

University. Data analysis was divided into two parts. The first part concerned
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general information about the respondents. The analysis of this information
made use of the descriptive-statistical techniques of frequency, percentages,
mean scores, and standard deviation. The second part dealt with testing the
hypothesis postulated. Accordingly, the analysis made use of the referential-
statistical technique of one-way analysis of variance (ANOVA). In case of
discrepancy, the least significant test (LSD) was applied and found to be at a
statistically significant level of 0.05, whereas the t-test and coefficient correlation
were at a statistically significant level of 0.01. The findings are as follows:

1. Regarding the demography of female teenagers who accept 7V Pool
Magazine, it is found that level of education and family income indicate
differential uses of the magazine at a statistically significant level of 0.05.
This means that female sophomores (second-year students) with family incomes
between 15,000 and 20,000 baht benefit most from the uses to which the
magazine is put.

2. In reference to acceptance behavior vis-a-vis TV Pool Magazine, it is
found that acquisition, reasons for purchase, frequency in reading, the amount
of time spent reading in the previous three months, the number of issues read,
the place where reading takes place, the day on which reading is done, how it
is read, the people reading the same issue, the reading of advertisements in the
magazine, the reading of other magazines, objectives in reading, and contents
generating reader interest together indicate the uses to which the magazine is
differentially put, at a statistically significant level of 0.05.

3. This means that these female teenagers spent more than one hour
reading the magazine at a single sitting. In the previous three months, they
have read more than eight issues of the magazine. The majority read the magazine
in the car on weekdays. They read all the columns in detail. Family members

read the same copies. These are the readers who benefit most from TV Pool

Magazine.





