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This thesis is concerned with the demographic characteristics of young
people vis-a-vis their imitative behaviors. Considered in particular is how
watching television influences the imitative behaviors of the young people
who are the subjects of investigation in this thesis. Especially investigated are
the sartorial characteristics exhibited by television moderators. Finally, insofar
as they affect the imitative behavior of these young people, taken into account
are the uses of colloquialisms and expressions found in the language used by

these moderators in addition to their on-screen demeanor and comportment.
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The research for this thesis falls under the rubric of survey research. As
such, a questionnaire was used as a research tool to gather data. The research
population was comprised of 400 young persons of both genders in the age
range between thirteen and twenty-one who were domiciled in Bangkok.
Multiple-step random sampling was the statistical technique used in selecting
the members of the research population under investigation.

The findings have been presented through applications of the
techniques of descriptive statistics. Accordingly, the data were analyzed,
formulated and tabulated in the forms of frequency, average or mean value,
percentage and standard deviation, thereby allowing for the testing of the
postulated hypothesis of this thesis. Additionally, the data have been analyzed
by means of certain techniques of reference statistics. The techniques used
were one-way analysis of variance (ANOVA), pair analysis manifested in
multiple comparisons, and the determination of the co-relative coefficient
value.

Findings are as follows:

1. In regard to demographic characteristics of those sampled, most are
females in the age range between nineteen and twenty-one years of age who
are either high school or vocational school students with an average monthly
income of less than 3,000 baht.

2. In regard to typical television viewing behaviors on the part of those
sampled, most viewed television in the time-frame between 18:00 and 22:00

hours. However, the respondents failed to specify which day or days of the
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week they watched television. Nonetheless, it was found that average length
of time used for watching television is from four to five hours. Their favorite
channel is Channel 7, while their favorite programs are music programs. Most
of those sampled are solitary watchers of television who choose to view only
some parts of the programs they watch. They evince preferences for certain
types of programs and how they are presented.

3. Regarding the sartorial styles of the television moderators, the
respondents on average evinced moderate levels of preference for the styles
favored by the moderators. Most of the respondents expressed interest in the
appearance, somatic type, and complexion of the moderators. Next in order of
expressed interest in regard to moderator characteristics was the hair style,
while the least interest being expressed was in regard to tattoos and paintings
on the body.

4, Regarding the use of language and the demeanor and comportment
of the television moderators, on an average those sampled evinced a high
level of interest. Most evinced positive expressions of interest if the
moderator’s demeanor and comportment exuded self-confidence. The
respondents evinced strong disapproval of moderators who speak in a Thai
combined with elements from foreign languages or used words from foreign
language phonetically transliterated into Thai.

5. Overall, the imitative behavior of the young people under study in
this regard is at a moderate level. At the highest level, the behavior of
watching television itself seems to induce imitative behavior. Next in order of
influence is imitating the language used by moderators. Finally, at the lowest
order of influence falls imitating the demeanor and comportment of the

moderators.





