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This thesis investigates the demographic characteristics of those
working women whose imitative behavior is affected by the reading of foreign
women’s magazines. Also examined is response behavior vis-a-vis the
content, context, and presentation of these foreign magazines insofar as the
imitative behavior of these women is‘ affected. The researcher examined the
content and style of presentation of three selected foreign magazines, namely
Elle, Cleo, and Lisa. The quantitative research of this study made used of a
questionnaire constructed by the researcher as a tool for the collection of data.
The research population was comprised of working women between the ages

of twenty-five and forty-five who were located in eight selected areas of
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Bangkok. These areas are Sathorn, Bangrak, Pathumwan, Payathai, Ratchtevi,
Wattana, Huay Kwang, and Jatujak. From each area were selected 400 readers
by means of the statistical technique of proportionally random sampling.

In addition, interviews were conducted with eight working women who
constantly read Elle, Cleo, or Lisa magazines. These interviews provided
guidelines for analyzing the data concerning imitation behavior obtained
through the quantitative research methods outlined above.

The findings were presented through an application of the techniques
of descriptive statistics in the form of percentages and means. The hypothesis
was tested using the techniques of referential statistics, such as one-way
analysis of variance (ANOVA) and paired analysis using multiple
comparison.

The findings are as follows:

In regard to the demographic characteristics of the working women
under investigation, it was found that the majority who read these foreign
women’s magazines are between the ages of twenty-five and thirty and are
unmarried. As for occupations, most are either undergraduate students or
employees of private firms with a monthly income ranging from 10,001 to
20,000 baht.

In addition, it has been found that these readers of the selected foreign
women’s magazines have a preference for columns related to health or beauty
and fashion. Regarding the style of presentation, it has been found that

preferred topics are those which are new, trendy, and the content should be
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practical, simple or not too complex. The content and presentation that affect
imitative behavior involve articles containing fashion and dress beauty, diet,
health, and exercise content in addition to those containing information on
disease and sickness in relation to lifestyle. It is this type of content and
presentation that affects imitative behavior of these readers at a high level. On
the other hand, those portions of the magazine displaying content involving
brand name advertising affect imitative behavior at a moderate level.

The majority of the subjects have been reading the foreign women’s
magazines under examination on a continuous basis for more than a year.
Reasons given for this behavior are that these magazines contain columns
whose contents can be adapted to the practical exigencies of the daily life of
these readers. They help these readers to follow trends and to be up-to-date as
consumers.

In regard to imitative behavior, the majority of those sampled followed
behavioral patterns suggested in columns with health, beauty, disease and
sickness, and fashion content. Each subject sampled described her own
experiences in applying the contents of international magazines. The
respondents accordingly differed in regard to levels of satisfaction as a
consequence of how satisfied they were with the results of imitation.

Research findings are as follows:

1. The demographic characteristics of the working women sampled in
terms of age, status, occupation, and income level had no impact on their

imitative behavior. On the other hand, educational level had an impact on
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such imitative behavior.

2. The reading behavior of those reading these foreign magazines in
regard to the number of issues read and difference in the duration of time
spent in such reading at a single sitting had no bearing on imitative behavior
on the part of these readers. However, the style of reading, the period of time
at which the magazines were purchased, and the overall time spent in reading
did have an impact on the imitative behavior of these readers.

3. Finally, content and style of presentation did not generate differences
in regard to the imitative behavior of the working women who read these

foreign women’s magazines.





