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This thesis investigates information exposure to the To Be Number One
project, the objectives of which are to prevent drug use and to solve the drug
problem. Also studied is the participation of vocational students in the To Be
Number One project. Moreover, compared are demographic characteristics of
those investigated and exposure to information concerning the To Be Number
One project. Finally, taken into account is the relationship between exposure to
relevant information and participation in the To Be Number One project. Surveyed
were 400 vocational school students in the Bangkok Metropolitan Area who
were divided into two groups. One group was comprised of those attending

government sponsored schools and the other group was comprised of those
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attending private schools. Random sampling was conducted at eleven schools
in conjunction with the use of appropriate statistical means for determining a
valid research population size for the target group. |

A questionnaire was used for investigation with the data thereby obtained
analyzed, formulated and tabulated in terms of frequency, percentage and mean.
Also applied in testing the data were the techniques of the t-test and one-way
analysis of variance (ANOVA). Where discrepancies were found the least
significant difference (LSD) test was applied. By means of applying Pearson’s
product moment correlation coefficient, it was determined whether results
expressive of relationships were at a statistically significant level of 0.05

The results of the study were as follows:

1. As correlated with the demographic characteristics of gender, major,
level of class and the type of college, differences were found to be at a statistically
significant level of 0.05 in regard to media information exposure concerning
the To Be Number One project.

1.1 Inregard to the gender of those sampled, males comprised 52.80%
and females comprised 47.20% of the research population. However, the genders
differed in exposure to information conveyed by television, radio and the print
media.

1.2 Regarding the majors of those sampled, 58.00% majored in
commerce, 27.50% major in the industrial arts, 9.50% majored in art, and 5.00%

majored in home economics. Applying the least significant difference (LSD) test
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in view of discrepancies, majors in commerce and the industrial arts were found to
differ in regard to exposure to information from television.

1.3 Concerning the class level of those sampled, 28.80% were at
Vocational Level I, 41.50% were at Vocational Level II, and 29.70% were at
Vocational Level I11. Since results of analysis showed discrepancies, the least
significant difference (LSD) test was also applied in this case. This revealed
that the respondents at the three levels differed in exposure to information in the
electronic media.

1.4 In regard to the type of school attended, those attending
government sponsored school comprised 23.30% and those attending private
schools comprised 76.70% of the research population. Accordingly, there
were differences in information exposure from electronic media in regard to
these two groups of vocational students.

2. Respondents who differed in the demographic characteristics of gender,
type of school attended and activities also differed in regard to participation in
the To Be Number One project at a statistically significant level of 0.05. In case
of the characteristic of participation in various activities, research revealed a
discrepancy in regard to participation in the project and participation in certain
activities. As determined by an application of the least significant difference
(LSD) test, it was found that differences were found between those who took
part in social activities with friends and held a part-time job, those who took
part in social activities with friends and played sports or engaged in musical

activities, and those having a part-time job to pay for tuition. All of these
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groups mutually differed in regard to participation in the To Be Number One
project.

3. Inregard to the relationship between exposure to information and
participation in the To Be Number One project, it was found that exposure to
information from television, radio, the print media and the electronic media
bore a relationship at the statistically significant level of 0.05 with participation in

twenty-four activities of the To Be Number One project.





