e

193300

i

ay

saemyanuidy

W

v,

[

L3

o
ns™
o
O%a ﬁJ
(il

L3
£
433
[
e
52
gL

(R}



e L ﬂﬁ\ﬂﬁ L} i'mm’mnmznmn‘mn umhmo\

b ors, S2L30 TN

N19ILATIEZEAILN $18N19 “IdadulssmAlnaiurieny 8feo

doammnisninandaudiantanisiiies U w.a. 2553

o = s
wa1 ainF7 UsrenArail

'?mﬂﬁﬁwuéﬁtﬂumwﬁwmm??im:nmwﬁnzﬂmxﬁmn&nﬁmﬁm@mumﬁmﬁm
AT RMAANARTARUINIT NATTINNTUET NN US
A finArans Wnaensaimanende
UnsAnmn 2553

A1AN5229I9TIAINTINMINNAY

52848563238



TEXTUAL ANALYSIS OF THE “CONFIDENCE THAILAND BY THE PRIME MINISTER
ABHISIT VEJJAJIVA" PROGRAM DURING THE POLITICAL CRISIS IN 2010.

Miss Nattawee Prayuksilpa

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Arts (Communication Arts) Program in Development Communication
Department of Public Relations
Faculty of Communication Arts
Chulalongkorn University
Academic Year 2010

Copyright of Chulalongkorn University



PFIRINENTNUS NTIATIZIFILN T1an1T “IdeNulszimalne

fuwnany aAdns” daemnnisninandaug

N9NIT189 T W.A. 2553

Toe WA 0ingl dszenadadl
AU UNAAIARTNENUINTG
813NN AN TN UTUAN SRIANARTIANTE WS LTEIATTEN

¥
AnuzTnAAIans aaansniunanends eylR Widudneninusariuililudou

Wi9BINITANHIATNNANGATLFeY ey N TEUNA

I3

P S — =] a IS
............ S ANUAAULINAANG RS

(s09ANARTIAN9E A9.HUA LHEYaseAna)

ANENIINNITRDLINGIUNUS

....... @ ..9?“.2‘../......................ﬂi:ﬁ’mmmmi

fd’ a =) [ 3 s
.................................................. BNANTENUTNHAINLNDNUTUAN

Wo*"%"‘\))%jqé NTUNITANEUBNNNIINENGE)

(309ANARTIAN9E QUAITIOS WlTHATIAN)



a

ningd UszgndAay] @ nseszvisiaun sanns “Gafulszmalneiuuiany afdns”
doausnisniANdaudianieniaiies I w.a. 2553 (TEXTUAL ANALYSIS OF THE
"CONFIDENCE THAILAND BY THE PRIME MINISTER ABHISIT VEJJAJIVA” PROGRAM
DURING THE POLITICAL CRISIS IN 2010) 8. #itfinuvinenfinusudn : sa.wail
L8358, 605 TN

247484

n19idaaseil Min1sdnwndnmuninlaenisdiasmziamnssu n1s3dsenans uaznis

v oy

<< a

AuneniTean H9RnUszasd 1. INeAUMIMNIIN ATTUMNNY WASANEINIZUAUNNTAT I MNITH

'
<

K < o as I, - o
w8378 adeiulssmAlnaiuwnany aAavs daamanisaianndaudmanisiieansuil.a—w.a.
P P - - Y 3 4 o o
53 2. iNgAnE I MNIsNnasiaun saeasinenistiintinlaressunisdesiulssmalnaiuunany
afians doamenisninndaufianienisiiieasauil A -w.A. 53 3. INBANIDILNU MU RT89
Pemadeiulszmalvaiuuent efdns douvanisnianndaudmianaiieuneut A -w.a. 53
HaN1534e 1.) 2mnssnlusienisil 15 Uszinm malinisinfunimsguaumineaes
INNITH 3 A AR MMNITNTALINHINGUNIY, IMNTTNYAGNANTFE, 9IMNIINTALNTZANY
ANAT IABLARIERANHIITILINTOIWNENY BAANT UATNINANHIILTIALUNNANALIAD LAY AIHA
aANANRUSITMIEaF I mnssusiadsz ey inevn lugnisaieanusausssusasIunanig
UNATEI UATNIINNAILANTBLBITHIDINGNABABUAY NTTLIUNITAFNINNITHIBITILNITUARN
4 msfiUfAniussiefusznd U fURN1IMIMNITHN INTTUIUNSHAR waznszuaunsuiing
uaz UHTRNsAsANTRLesTH 2.) Msdnmnunisaiwasienisitiutinlalagldqangela uaznns
v : dp 4“ 9/ 2 Yo % lﬂ' I %4 n. dl ° o ca & o
gramnua ieiiwa il ladfuansliimetendesnu@antiiaus uaznisduniwaldadaniuun.
o A _~ L8 o ' d‘/ ) 4 2 9 o oo dl
wils@afiun 3 atiu wudnmanisiidunisiduingla dszaduiusizuns tnanwuildeulyves
AuANFalunsltinig Ae AuAdIuARITEANWANAN NS ENINEduasfFuans, Anu

Y 9/ 0s

1 z 1 Il ﬂ' :‘/ lﬂl £ v dl = %
wansinluiienn, Anuusnsnlugamianisdeans ianuae i idfuaisisDendaanu
mw’hLﬁumm@ﬁﬁmaﬁiﬂmﬂgugmmn@jmutﬁﬂLLm 3.) NMeANN0d Un. MiaRaRNW18TY T
ANAAWILI lwanunsnidng sennsiiununlunislideyatinnans, nsasndasgua, a5

(=7 4’ = o % v LN} o $ % & dyd :
ANTunBuRe lUAIAN Lazn1INsTFud uAT9ATNTALENNINTHEY PEN TR UAY
an"unsnd ladadalanesdenn uATWALLTENT T9FUNTawL9N 8N Ee1RaS A NT ALE RN

) 1o k4 < v ‘ﬁl | g ' <2 33 ' 4‘1
wmazneny iugdauds weanwadumiudsslomiunnues uaznaUARUALIBINGNAWEB U

AN NTUTTINANNUS auiaTelan P



## 5284856328 : MAJOR DEVELOPMENT COMMUNICATION
-KEYWORDS : DISCOURSE / CONFIDENCE THAILAND BY THE PRIME MINISTER PROGRAM /

NATTAWEE PRAYUKSILPA : TEXTUAL ANALYSIS OF THE “CONFIDENCE THAILAND

BY THE PRIME MINISTER ABHISIT VEJJAJIVA" PROGRAM DURING THE POLITICAL

CRISIS IN 2010. ADVISOR : ASSOC. PROF. PATCHANEE CHEYJUNYA., 605 pp.

247484

This study using a qualitative study include the study of discourse, Research document
and in-depth interview. The objectives is : 1. To find the discourse, meaning of discourse and
study process of creating a discourse of the Confidence Thailand by The Prime Minister Abhisit
Vejjajiva program during the political crisis in March to May 2010. 2. To study the Persuasive
Com(munication strategies of the discourse of the Confidence Thailand by The Prime Minister
Abhisit V&jjajiva program during the political crisis in March to May 2010. 3. To study the roles of
the “Confidence Thailand by The Prime Minister Abhisit Vejjajiva” program during the political
crisis in March to May 2010 in Thai social.

Results of the research consist of 1.) There are 15 types of discourses in this program
which were acted under the standard meaning of 3 main discourses : The lawman discourse, The
terrorists discourse and the happiness distributor discourse. Furthermore, the construction of
meaning effect to the construction of positive identities of the PM. Abhisit and effect to the
construction of negative identities of the Red shirts. And also effect on relationship of discourse
constructor, audience and refered person. In addition process of the construction of discourse
showed up relationship between discourse practices which consist of Text Production and Text
Consumption, the process of creating discourse is also consistent with the discourse on social and
political system, the discourse in the legal system and the discourse in the culture system. 2.) the
study found appeal messages and arguments to make audience trust and giving legitimacy to the
government. From in-depth interview with 3 editors of newspaper found that this program aimed to
public relations both in normal circumstances and political crisis. All of this for persuade people to
trust and giving legitimacy to the government in management with political gathering of the Red
Shirts. 3.) About the role of this program 3 editors of newspaper have an opinion that this program
has a role in providing information, Surveillance, Correlation, Mobilization, in normal circumstances.

But in political crisis this prodram miaht make situation more difficult.

Department : Public Relations Student's Signature
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