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This thesis investigated the levels at which political communication
affects the development of commitment to democracy on the part of young
adults in Ubon Ratchathani Province. Also compared are various types of
political communication affecting the development of commitment to
democracy by these young adults.

The investigation was conducted by means of survey research. A
questionnaire was used to canvass the sample population comprised 400
adolescents in Ubon Ratchathani province between the ages of eighteen and
twenty-five. The sample population was selected through an application of the

purposive random sampling method. The data collected were analyzed,
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formulated and tabulated by means of percentage, mean, standard deviation.
A t-test was also used for purposes of data analysis.

The findings are as follows:

Overall, all types of political communications (individuals, printed
matter, electronic media, communication at special occasions, etc.) affected
the development of the commitment to democracy on the part of these young
adults at a high level.

In regard to specific types of political communication, it was found that
individuals, printed matter, and electronic media affected the development of
commitment to democracy of these young adults at a moderate level.

1. Regarding personal political communication, it was found that
family members, teachers and friends affected the development of
commitment to democracy of these young adults at a high level. However,
candidates for political office (politicians) affected this development only at a
moderate level.

2. In reference to political communication in the form of printed matter,
it was found that newspapers and magazines or journals affected the
development of identification with democracy by these young adults at a high
level. On the other hand, brochures and leaflets affected this development
only at a moderate level.

3. Concerning political communication in the form of electronic media.
It was found that television affected the development of identification with
democracy by these young adults at the highest level. Furthermore, radio and
computers/Internet affected this development for democracy at a high level.

4. With respect to political communication in the form of

communication on special occasions, it was found that political campaigns
and political propaganda affected the development of commitment to

democracy by these young adults at a high level. But billboards and
exhibitions affected this development only at a moderate level. In contrast,

T-shirts and stickers affected this development at a low level.





