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The purpose of this research was to study factors affecting a student’s decision to apply for business
administration program in Business Computer at private universities in Bangkok. The data were
collected from questionnaires taken from 435 freshman students by Multi-stage random sampling.
The reliability of this methodology is 0.943 and frequency, percentage, mean, factor analysis and

one-way anova were the parameters of this study.

This research revealed 11 factors affecting the student’s decision making process, including
student’s attitude concerning a career in business administration, an expectation for a job offer after
graduation, promotion of the institute’s program, instructional program, equipment and facilities.
Social community, the reputation of the institution, campus environment, transportation, availability
of scholarships, and the feeling of those connected with the institution were other important factors.
The correlation analysis showed that the variance of the study is 63.965% and the loading factors of
these affecting the student's decision making is 0.533-0.827. There are 34 parameters which showed

a significance between these groups (p < 0.05), respectively.





