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The objective of this research was to study workers' radio and
telev151on consumption and their uses and gratifications of the media.
Sample of 26 workers were drawn from the sugar cane farms, Nhongprasert

v111age,} Nhongsang District, Udon Than1 Province. Data collection was

i
undertak#n through a participation observation and in-depth interview within
I
a theretical framework of uses gratifications.
%
|
1 . .
Results reveal that radio and television are the most popular media
i
among {he workers. The contents they are most likely to use are
{
entertai+ing programs, agriculture news,general news and information. It was
| . . - . .
also fo?nd that their media gratification are related to four major types

y I - 3 . 3
of needs{ namely affection,intergration, cognition,and escapism.
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