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The objectives of this research were to study an establashment of

the'mmvnelclubs of Starpics and Cinemag, the characteristics of their movie
|

fan clubs% An 1nvestigation of factors influencing their frequent participation

. ! C . . . :
1n the cle activities was undertaken along with an ingquiry of the benefit
cf both the media and their members. Data Collection was conducted through

|
a qualitaﬁive methods.
|

[ .
Findings demonstrated as follows:

P. The objectives of movie fan clubs of both magazines, were

established on the marketing benefit. The other point to return benefit
J
their reaﬁers.

2. A group activity which shows both media and their fans have same

| . . . .
taste culture, 1s "To watch preview movies" together as "A movie lover'.
]
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Fharacterlstlcs of Starpics and Cinemag movie fan clubs are as follows:

L. The movie fan clups are "media fandom" , media in this research
I

meana“M@v#es“ and "Movie Magazines",
Q. Fans of Starpics and Cinemag magazines were called " Textual

Pbarchersr , they were a group of text's fans who had ambition toc own any texts

in their favorite magazine and want to be a part of production teams.

!
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ﬂain factors encouraging the more frequent participation of theilr fang

é

L] . : . : :
are; intimate relationship between the magazines and thelr fans, enjoyment of
|

club activities, interaction among the members themselves,Fans' previlege and

N |
beneflts.:
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