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This research aimed conducting at the tourism audit and the SWOT Analysis of
the tourism development in Chumporn Province and building Integrated Strategic
Planning for Sustainable Tourism Development: A Case Study of Chumporn Province.

Qualitative research form was used in this research. Tools for data collection
were the tourism resource audit checklist and questionnaires. 400 copies of
questionnaires were distributed to 4 Sampié groups, public sector, private sector, local
people and tourists. Data analysis was done by applying percentage, mean, and
standard deviation.

The results revealed that : The most impotent resources of Chumporn province
were Chumporn Island group National Park, beaches, orchard and waterfalls, prince
Chumporn Shrine, Bundles Temples, Nation Museum, prince Chumporn Festival, Boat
Racing, Scuba diving, bird watching, orchard visiting.

The vision of tourism development of Chumporn province : Chumporn province
will create Chumporn Brand for the world Marine Tourism Center with international
standards to preserve its environment, Chumporn province will develop its tourism to
raise awareness among its people to preserve art, couture tradition, local wisdom, its
way to life in a sensational way, Chumporn province will be develop to become the best
Agro Tourism center to enhance local economy and its local income distribution
Chomporn province will develop its tourism to enhance its community sustainable
development focusing on seif sufficiency economy principles

The strategies for these visions were: Strategies to develop tourism to preserve
the environment, strategy to develop tourism to enhance economic development in this
province, strategy to develop tourism to support integrated sustainable community
development, strategy to develop tourism td presence art, culture, and to raise

environmental awareness while focusing on spiritual development.





