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This thesis is concerned with the acceptability of public relations
information provided to students by Sukhothai Thammathirat University.
Investigated are the demographical characteristics of these students who are
exposed to such channels of communication. Particularly considered are the
type, form, and contents of these éhannels of communication insofar as they
affect the acceptability of the public relations information conveyed.

The sample population was comprised of 400 Sukhothai Thammathirat
University students. This instance of survey research entailed collecting data
by using a questionnaire. The data obtained was analyzed, formulated and

tabulated in terms of frequency and percentage. Additionally applied to the
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analysis of the data were the techniques of t-test and F-test, one-way analysis
of variance (ANOVA) and Pearson’s product moment correlation.

Findings are as follows:

No differences were found regarding acceptance of public relations
mmformation conveyed by Sukhothai Thammathirat University. However, this
result is incompatible with the hypothesis postulated. Nonetheless, the level of
education obtained prior to commencement of study at Sukhothai Thammathirat
University and the year of study were positively correlated at a statistically
significant level of .05 with the acceptance of this public relations information.
Furthermore, this result was in-consonance with the hypothesis postulated.

In regard to exposure to this public relations information, it was found
that differences in regard to first exposure, the frequency in exposure, the
location where follow-up information was obtained, the duration of time prior
to obtaining follow-up information, and the reasons for seeking follow-up
information were not correlated with differences in the acceptability of this
information.

As for the types and forms of public relations information, it was found
that the types and forms positively correlated with the acceptability of public
relations information at a statistically significant level of 0.01 in regard to
printed media (i.e. Sukhothai Thammathirat News, posters, brochures, and
electronic public relations information (television, radio and the Internet) in
accordance with the postulated hypothesis.

Fibnally, the content of the public relations information being conveyed
positively correlated with the acceptability of the public relations information
provided by Sukhothai Thammathirat University. This positive correlation
was at the statistically significant level of 0.01 in accordance with the

postulated hypothesis.





