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The objective of this research is to study the buying behavior and
factors that influence the consumers’ decision in buying the ready made
clothes from the discount stores in Pathum Thani province. 400 samples of the
research are both male and female population in Pathum Thani province who
has ever purchased the ready made clothes from the discount stores. The
questionnaires were used to collect all related data from the samples and the
data was then analyzed into percentage, mean, standard deviation and chi-
square.

The result of the research can be concluded as follows. The majority of
the samples were female between 21-30 years old. Most of them graduated
from universities with Bachelor’s Degree and worked as the officers or

employees in NGO companies and shops. Their monthly income was between

5,001-10,000 Baht. When shopping for the ready made clothes, the samples
tended to consider from the clothing style and price for the first reason. The
media from the television and fashion magazines were the main sources of the
samples’ decision to buy the ready made clothes. Most of them liked to buy T-
shirts and jeans. However, the samples’ decision of buying was actually
coming from their own personal tastes. The research about the factors that
influence the samples’ decision to buy the ready made clothes has found that
the samples paid more attention to the personality of dressing, the quality of
the clothes, the material, price, nice and modern design, color, cheaper price,
special promotion and variety of clothes designs. In addition, the research
about the relation between the personal factors and other factors that influence
the samples’ decision to buy the ready made clothes has found that the
majority of the samples had the similar factors as being described hereafter.
The first factor is the cheaper price of the ready made clothes of the same
types and designs which has the significant level of 0.05. The second factor

was the quality and designs of the ready made clothes.





