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The aims of this research are 1) to study the necessary information requirement of travelers who
use Chiang Mai International airport. Travelers are both Thais and foreigners. Information is collected
and gathered by talking, observing, questionnaire and recording from travelers and others involved.
Then the results are taken to design process, 2) to design information in cooperation with media
management for travelers. Then the model structure is developed, 3) to make the model of
information design cooperate with appropriate media management.

The results of the study reveal that travelers need the following information on Chiang Mai
which is arranged by the degrees of importance: history, geography, climate, ecology/ environment
and flora/ fauna. The information chosen for Chiang Mai travel includes highlight, suggested
itineraries, transportation, accommodation and internet respectively. The information service types
are listed here according to their levels of importance: personal helping, information service center,
hard media and computer service in each area. The hard media containing the travel information,
document/brochure in 20 point size of character, were selected first mobile phone second
downloading and computer notebook downloading third. All of the hard media mentioned above
contain information that travelers are able to receive before arriving or while arriving to Chiang Mai.
The most appropriate information media for travelers after leaving Chiang Mai is online media, e.g.
website. Moreover, online media can be used before and while arriving as well. The travelers
expected that the information can be downloaded into their digital devices and brought with them
during the trip. Other than that, it can be used as the communication channel between the terminal and
travelers also.

The information media that is the most necessary for travelers when they first arrive is the
wayfinding system. The signage management in the terminal is done according to the result of the
research analysis on traveler’s information requirement along the terminal walkways. The signage in
the terminal can be divided by its location in 7 parts which are domestic arrival area, international
arrival area, domestic departure area, international departure area, concourse in the first floor,
concourse in the second floor and outside terminal building (parking and roadway in front of the
terminal). This signage is combined with other kinds of information media in terms of structural
management so that they work together effectively. Then, this structure of media management will be
developed into structure of information design cooperating with media management model, which

will later be used in public service places.





