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This Independent Study is on Product Design Used as a Campaign Medium in
Motivation to Dispose Cigarette Butts Properly. The purposes of this study are to use creative
item as media to encourage the habit of dispose cigarette butt at the proper location. This is to-use
the case as the example guideline in designing other campaign media. In this research, sixteén
ashtray sketches were design to gain opinion from 46 people from different entertainment venues
in downtown Chiang Mai together with opinion from24 interviewees. All results, both statistics
and descriptive data, were analyzed to design an ashtray.

The results of the study showed that most smokers feel satisfied with the ashtray
designed according to data collected preciously and understand the purposes of the campaign.
‘They leaved cigarette butt at the proper place because of its attraction. The ashtray affects their
perception from rather only an ashtray which denote only as an ashtray, but using the ashtray as
the campaign to convey the connotation about leaving cigarette butt at the proper place is a quite
successful mean. It can be concluded that product design such as this can help create meaning and

learning campaign for smokers to be more responsible to our environment.





