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This thesis is aimed 1)to examine the relationship of between customer
satisfaction and loyalty of customers; 2) to examine the relationship between corporate
image and loyalty of customers; 3) to study the relationship between marketing
promotion and loyalty of customers.

The sample of this study is a group of customers who stayed in the hotel within
Pathumthani. The method of data sampling is non-probability sampling using the
questionnaire to collect data. P-earson Correlation was used to test the hypotheses and
the results revealed that 1) there was a significant relationship between customer
satisfaction and loyalty in hotels in Pathumthani province; 2) there was a significant
relationship between corporate image and customer loyalty; and 3) a significant
relationship bétween marketing promotion and customer loyalty was also found.

Based on the research results, it is suggested that hotels in Pathumthani
province should pay attention to build their own credibility through the use of positive
corporate image. The management of the hotels should improve their service quality in
order to increase the customer satisfaction level. Also, the hotels should develop various

types of marketing promotion to gain customer loyalty.





